1,500 Likeminded People
Gather To Explore New “Road”

The theme of this conference is “The Road”. It is simple and
clear and connects straight to our heart. The China-Malaysia
economic and trade has made tremendous progress over the
past ten years. Not only did it show an upward trend in the
total trade volume, but also broke through to achieving new
historical heights, and the width, height and depth of bilateral
economic and trade exchanges also improved greatly.
—— YB Datuk Seri Ir. Dr. Wee Ka Siong,
Minister in the Prime Minister’s Department

The theme of this conference is “The Road”, which is very
close to the pulse of the times, to build a platform for the
participating enterprises of Malaysia, China and other ASEAN
countries, and to jointly create brilliant by leveraging on the
“The Belt and Road”.
—— Madam Ma Jia, Minister Counsellor Embassy of
the People’s Republic of China in Malaysia

There is a “SAGA (Proton’s first car) in the heart of every
Malaysian. Proton is a national symbol that represented
the Malaysian industrial civilization; it is the national pride
of Malaysian, the eldest son of the country, and boasted a
glorious history, especially during the acquisition of Lotus the
in 1996.
—— Dr Li Chunrong,
CEO of Perusahaan Otomobil Nasional Sdn Bhd (PONSB)

Once the middle-income trap is broken, Malaysia is expected
to become an advanced country in 10 years and making
it into the world’s top 20. The implementation of Chinese
“The Belt and Road Initiative” is expected to promote the
economic development of Asia, Malaysia is responding
positively, cooperating strongly to jump on the express train
of rapid development.
—— Mr. Cai Zemin,
Managing Director at China Railway Dongfang Group

New technologies such as cross-border e-commerce and
Internet mobile payments, which are emerging in China
in recent years, are the model objects that should be
emulated in our country. These innovative technologies
have been widely commercialized and popularized. As long
as we improved and introduced these technologies into
our country, it will bring a new atmosphere to Malaysia’s
economic transformation and China-Malaysia Economic and
trade exchanges.
—— Mr. Tan Yew Sing,
President of the Malaysia-China Chamber of Commerce

Inspiring
of the Seventh Malaysia-China
Entrepreneur Conference (MCEC 2017)
This session of the MCEC focuses on business discussions
and matching session, to combine enterprise technology
and capital of Chinese enterprises with the strategic
geographical advantages, resources and talent of Malaysia,
to create a more sustainable and bigger economic benefits
for the two countries, while promoting new trade and
investment opportunities.
—— Mr. Bryan Chong,
Organising Charman of MCEC 2017

For the next year (2018) or in the future, we are full of
confidence and optimism that, as long as the two countries
G2G (government to government) and C2C (business
to business) momentum of cooperation to deepen and
strengthen, we would be able to reach new heights, by
then the $160 billion trade volume target by 2020 set
earlier by top leaders of the two countries government
would be achievable.
—— Tan Sri Pheng Yin Huah,
President of the Federation
of Chinese Associations Malaysia (Huazong)

It has been 45 years since the establishment of diplomatic
relations between China and Malaysia. After a long period
of challenges and cooperation, the two countries have
reached a new level of understanding and care for each
other, believing that the cooperation between the two
countries will become better and better in the future.
—— Tun Michael Chen Wing Sum,
First Winner of Malaysia-China Entreprener Award’s
Lifetime Achievement Award

The first session of the Malaysia-China Entrepreneur
Award lacks winner of Young Entrepreneur Award. I hope
this is a driving force for the youth of the two countries,
an urge for the younger generation of entrepreneurs to
strive for progress, and at the same time inherit the idea
of their predecessors’ contribution to the friendship
between Malaysia and China, and infuse this spirit into
their corporate culture.
—— Mr. Ngan Teng Ye
Organising Chairman of the
2017 Malaysia-China Entrepreneur Award
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Wee Ka Siong (third right) and Ma Jia (third left) along with MCCC President Tan Yew Sing (middle) and representatives, jointly officiated the
opening ceremony. From left were MCCC Life Honorary President of MCCC Dato’ Bong Hon Liong, MCEC 2017 Organising Chairman Bryan
Chong; form right were MCCC Life Honorary Presidents Datuk Yong Ah Pwi and Tan Kai Hee.

MCEC 2017

1,500 Likeminded People
Gather To Explore New “Road”
In the traditional Malay Literature, there is a Malay proverb that reflects social folk wisdom -- “Di mana ada
kemahuan, di situ ada jalan”, the Chinese literal translation is “where there is a will, there is a way” (meaning
that “every cloud has a silver lining”).
Lu Xun, a famous modern Chinese writer, wrote in his novel “Gu Xiang” (Hometown), “I think, there is no such
thing as hopeful and hopeless. It is just like the road on the ground; in fact, there is no road on the ground,
but after many people have gone through it, it then became the road.”

T

he culture of Malaysia and China is very similar, and the understanding of

creating yet another brilliant record with the distinctive theme “The Road”,

“The Road” is even more mutual and common. With implementation of

symbolized as to let participants jointly find a way out, to make mutually beneficial

“The Belt and Road” initiative of China officially started advancing in depth

achievements and to create new business opportunities.

in countries along the route, it is leading countries along the route “to discuss
ways to boost cooperation, build cooperation platforms and share cooperation
outcomes”, and to building a “healthy and stable road” of “innovation, creativity
and entrepreneurship” for the younger generations.

Wee Ka Siong: The Government Helps SMEs
To Secure Big Business Opportunities
Guest of honor of this year’s MCEC opening ceremony, YB Datuk Seri Ir.

This is also the reason behind the success organisation of the seventh

Dr. Wee Ka Siong, Minister in the Prime Minister’s Department, shared that, as

Malaysia-China Entrepreneur Conference (MCEC 2017), which gathered 1500

trade volume between Malaysia and countries and regions along “The Belt and

participants (1000 Malaysia, 500 China and ASEAN and Asian government and

Road” reached more than RM850 billion 2016, the government is fully aware of

business representatives) fully filled all the seats under one roof, marking the most

the tremendous business opportunities of “The Belt and Road” strategy would

perfect annotation.

benefit all participants, so it is necessary for the government to play an active

This session of the conference was full of both sincerity and creativity,
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role as a pusher, especially for small and medium enterprises to seize business

1,500 Likeminded People
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opportunities bring about by “The Belt and Road.”

growth, also an active participant in economic globalization. The opening

He added that the government would take steps to simplify procedures,

door of China will not be closed, but it will only remain open and get bigger.

to ensure participation of local private sector in the construction of “The Belt and

“China is willing to work with all parties across Malaysia and ASEAN, to further

Road,” and private enterprises also should adopt a positive attitude to expand

promote establishment of The Belt and Road, promote economic globalization

their network and cooperation, in order to achieve a win-win situation.

towards a more open, inclusive, comprehensive, balanced and win-win direction

“I am convinced that these processes are in line with the intention of

of development. In November 2018, China will host the first China International

development of the vast majority of small and medium enterprises (SMEs) in

Import Expo, which is a major initiative of China focusing on promoting a new

Malaysia, and we need to work together and move forward together.”

round of high level of opening up its market to the world and building a new

Wee believes that Malaysia has advantage in participating in the “The Belt
and Road”, in addition to its geographical location, the most important factor is the

platform for all parties to open up their Chinese market. China welcomes active
support and participate of business sector in Malaysia and ASEAN.”

long history of friendly diplomatic relations between Malaysia and China, plus the
common Chinese language and cultural similarities that facilitate communication
and trade between the two countries, from the sea, land and air, even through the
Internet, in a direct and effective manner.
“Dividends of “The Belt and Road Initiative” include improving the
logistics service, financing efficiency, jobs creation and cultural exchanges,

Tan Yew Sing: The Digital Free Trade Zone
Drives the Growing Trend of E-Commerce
MCCC President Tan Yew Sing shared that, “Since the first session of the
Malaysia-China Entrepreneur Conference in 2011 to date, the event has become a
proud representative of MCCC, gaining wide recognition at home and abroad.”

generally, it contributes to integration of economic resources, economic

In addition, this year, China’s “double 11” online shopping transactions

policy coordination, and promotion of common development; as Chinese

marked a new record. Leader Alibaba declared publicly that the breakthroughs

enterprises achieved rapid development in the fields of information and

came from the combination of technological innovation and business innovation.

communication technology, artificial intelligence, big data, Cloud Calculation

The new concept of retail under online and offline is another selling point of

and robot technology, Malaysia could bring in these of high-end technologies

innovation. At present, Alibaba group promotes online shopping with the

through participation in “The Belt and Road” construction.”

concept of globalization. Tmall’s “double 11” had been promoting cross-border

He is also optimistic about the potential of Malaysia’s manufacturing
industry, including steel, chemical, electronic and electrical appliances, medical

e-commerce supplier transactions across 225 countries or regions, while India
and Southeast Asia were their focus markets.

equipment and automotive; in terms of service industry, the prospects for

Looking forward, Tan said, “Malaysia in the center of Southeast Asia is indeed

cooperation in logistics, tourism, medical and other fields will be limitless

the window of ASEAN and also the important trade partner and friendly country

between Malaysia and China.

of China among countries along The Belt and Road (especially the Maritime Silk

“”The Belt and Road Initiative” is conducive to opening up new markets,

Road). It is not difficult to understand Alibaba’s decision to set up the first digital

enabling expansion of local products and services into foreign markets, while at

free trade zone (DFTZ) outside China in Malaysia. There are more than 2000 small

the same time, to attracting foreign investment into the country and introducing

and medium enterprises participating in it, and in the near future, the DFTZ would

huge business opportunities for enterprises in Malaysia.”

certainly drive the growing trend of digital business in Malaysia, producing results
of further integration of Malaysia’s economic and trade with the world’s, while

Ma Jia: 2017 is The Key Year to
Malaysia-China Development Process

also becoming the actual thrust of transformation and development of local
small and medium enterprises. As long as we have the courage to innovate and

Madam Ma Jia, Chargé d’affaires the Embassy of the People’s Republic of

create, dare to break through and make changes, and applying new technology

China in Malaysia, shared in her speech that, 2017 is an important year for the

of the Internet, this is the opportunity of the times for our economy to achieve the

continuation of Malaysia-China ties development process.

leaping in both quality and quantity.”

“Last month, the Communist Party of China held its nineteenth National

Tan also pointed out that, the core value China’s initiated “The Belt

Congress in Beijing, which focused on the people’s yearning for a better life, and

and Road” emphasizes on openness, advocates joint development and

thus given birth to the program of action and the blueprint for the development

sharing, and this helps to promote the global political governance and the

of new era China socialism, by the middle of this century, Chinese will build a

optimization of economic structure in the 4.0 era of multipolar Globalization.

powerful modern socialist country that is prosperous, democratic, civilization,

“E-commerce is the cornerstone of free trade in the future, and cross-border

harmonious and beautiful.”

e-commerce is the carrier of international transactions. But at present, many

She pointed out that, since Malaysia celebrates its 60th year of
independence, the country’s economic and social development is playing a

ASEAN countries have a serious lack of network hardware equipment, and the
speed of network needs to be improved.”

more and more important role in international and regional affairs. “Standing

He is highly optimistic about the abundant of business opportunities of

at a new historical starting point, Malaysia is making efforts to promote the

technological innovation such as transforming from traditional industries to the

2050 country transition plan (TN50) and strive for a comprehensive, balanced

evolution of the smart technology industry, from the “Internet plus” to the Internet

and coordinated development. The similar development demands, the

of things, from big data to cloud computing, block chain, etc. This “Internet

common development mission, and the development interests of harmony

effect” would be a new era of transformation, progress and prosperity for ASEAN

provide a lasting impetus to the deepening of the China-Malaysian relations.

countries in the future. Through digital technology, it would also re-supply the

“

social surplus resources such as people, services and commodities resulting from
Ma Jia reiterated that China is an important source of world economic

the supply and demand relationship.
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Themed Speech

“The Road” 路
[lù]

The Belt and Road:

Present, Past and Future
must make Proton a good carmaker.”

Li Chunrong: “Different from serving
in China, now as a foreigner working
in Malaysia, I must face different
cultural and legal requirements, on top
of shouldering the mission of reviving
Proton.”

He continued, “The automobile industry is different from other
industries. That’s why the United States, Japan, Germany and South Korea
are closely considering the automobile industry as a pillar industry of the
country, because they know that the automobile industry is a very strong
support of the country.”

An Open Letter of 4 Requirements to Staff
Li Chunrong said, working at Proton is his third time serving under a
emerging brand, after moving from Dongfeng headquarters to Dongfeng
Yueda Kia in 2002 and to the Dongfeng passenger car in 2007, and this time
is more challenging than the previous two.
“The so-called ‘emerging brand’, that is, it is not a big brand, and a
more difficult brand. In addition, I am still a foreigner facing different cultural
and legal requirements, and the company’s business is matured. So, how to
make such a company go on the path if revival? “
Therefore, after Li Chunrong took office on October 1st, he put
forward 4 requirements in an open letter to all Proton employees, which
are also the minimum requirements for themselves.
“First, mutual respect, mutual tolerance, integration and pursuit
of business excellence; second, professionalism and integrity; third,
management transparency; fourth, compliance with law.”
Li Chunrong spent two months surveying Proton distribution channels
across the country and found that, although Proton makes high quality cars,
but its dealers and sales consultants offer very bad quality service.
“Half of the dealers are too conservative, they only know how to sell
cars, but disregarded reparation of cars, the quality of service is poor.”
He gave an example, “There are many Chinese people in Penang, Ipoh
and Johor, but I found that many sales consultants don’t speak Chinese. How
do we serve customers well? To run an enterprise is to satisfy customers, we

“Reviving” Proton With A New Chinese Name!

D

must have a sales and service consultant who knows Chinese or even Tamil,
so as to cater for the needs of different regions.”

r Li Chunrong, CEO of Perusahaan Otomobil Nasional Sdn Bhd (PONSB), said in

In any case, Li Chunrong said, Proton has decided to have the

China we called Proton with a different Chinese name, i.e. “Bao Teng” (宝腾),

customer satisfaction as its goal, and the management has launched the

which sounds better compared to “Pu Teng” (普腾) that was generally called in

most competitive business policy in Malaysia today, only dealer with 3S or

Malaysia.

4S (provide vehicle sales, after-sales customer service, spare parts supply and

“One day, I told our management level that I must find an opportunity to

information feedback one-stop service) is allowed to sell Proton cars.

introduce the new Chinese name of Proton to our local members of the media, to
change the orginal “Pu Teng”, which “Pu” (普) means normal, to “Bao Teng” with the
“Bao” (宝) that means a treasure!”
This themed speech made by Li Chunrong was his first public address after
taking office as the new CEO of PONSB since October this year.
Li Chunrong emphasized that, in a sense, a great power, a big country should

7 Measures of Reviving Proton
Introduce 3 New Models of Geely
Li Chunrong put forward 7 measures to revitalize Proton, which are
competitive products, best factory capacity, localization, consistent quality,
competitive cost and efficient network and talents.

have its own automobile industry. If we can run the automobile industry well, the

He also revealed that Proton has decided to introduce 3 new models

country will be a strong country. “So, in order to make Malaysia a strong country, we

of Geely, and upgrading and modifying the existing 8 models, in order to
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enhance the comprehensive competitiveness of the products of Proton.
Proton has sought assistance from Geely research and development
center, to fully support the Proton automotive research and development
center in Malaysia.
Looking forward positively, given the future of automotive industry,
the cooperative relations between Geely and Proton could not exist
independently and must move towards alliance development, commercial
development must be sought through new strategic partnership.

Cai Zemin: “There is no country in the
world like Malaysia, where the people can
speak at least two or more languages,
and the people enjoy the advantage of
language.”

Cai Zemin: Highway Lays The Foundation
of Advanced Development
For his presentation, Mr. Cai Zemin, Managing Director at China
Railway Dongfang Group, presented the themed speech titled, “Innovative
Cooperation in Building a Brilliant Road to Sino-Malaysian Development.”
Among the ten member states of ASEAN, he believes that Malaysia
is full of vigor and vitality, with a perfect national economic system. The
country is also accepted by the western society, making Malaysia a platform
for the East to enter the West.
He pointed out that this is the reason why China Railway chose to
build a regional headquarters in Malaysia and take it as a center to promote
its infrastructure construction projects such as railways and highways in
Southeast Asia.
Cai Zemin said that he has been to many countries, and the
entrepreneurs in Malaysia have the most innovative ability and have an
attitude of inclusive management.
He said that, according to his understanding of the development of
Malaysia, the country has three advantages, including the strong foundation
of development, the rare opportunities for development, and the unlimited
potential for development.
Cai Zemin said that Malaysia has a distinct national development
strategic orientation and strategic development that is in line with national
industrial policy, which focuses on major infrastructure construction,

matching sessions, and shared the company’s brand development, strategic vision,

adjustment and optimization of the industrial structure, construction of the

collaboration and ideas with many Malaysia entrepreneurs and reached in-depth

pillar industries, continuation to increase national transparent construction,

exchanges and broad consensus. China Railway Dongfang Group’s breakthrough,

and enhancement of the social average productivity.

innovation, meticulous management, high quality performance and win-win concept

Cai Zemin pointed out that in the 1980s, Malaysia built the PLUS

have been well received by all walks of life in Malaysia.

North-South Highway, which completed the country’s highway system,
and established the status of Malaysia as an advanced ASEAN country. The
government built high-speed railway, mass rapid transit system and ports,
plus the development of the automotive industry, all of which laid the
foundation for the development of Malaysia.
“China took 30 years to improve China’s transportation system and
fundamentally change the level of national productivity. The high-speed
railway shortened the time of travel. We used to need to drive from Beijing
to Tianjin for 3 hours and 4 hours, but now with the railway, we can arrive in
Tianjin in 29 minutes.”
He believes that the China’s The Belt and Road Initiative is a strategy
providing a plan for the future of human civilization and community. In the
future, the people of the world would enter the period of full prosperity.
During the conference, Cai Zemin along with the management
representatives of China Railway also participated in the “Togetherness”
or “Gong” (共) and “Creation” or “Chuang” (创) forums, as well as business
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Forum 1

“Togetherness” 共 Belt & Road: Together Explore &
[Gòng]

Discover The Next Trend

“Togetherness”

in creating business opportunities

MCCC First Vice President Loo Kok Seong (right) and Vice President cum moderator of the “Togetherness” forum Kerk
Loong Sing (left first) in a group photo with the speakers. Second from left: Madam Tang Li Ying, Dato’ Dr Siew Ka
Wei, Ms Tian Lijing, Mr. Xu Ningning, Ms. Ong Wan Jie and Mr. Zhao Zhi Xia.

Enterprises in both Malaysia and China should integrate with development
strategy of other countries, meeting demand of other countries with their
capital, technology and production capacity and output advantage; expand
strategic meeting point, seek common denominator for win-win development at
intersection point of interests, fully leverage on the cooperation platform provided
by The Belt and Road strategy, to promote bilateral economic, political, cultural and
security interaction, and common development.

——Madam Tang Li Ying, Vice President of
China Federation of Overseas Chinese Entreprenerus
In recent years, Chinese people have changed their tourism preference
and preferring free-and-easy traveling. In the first 10 months of this year (2017),
free-and-easy traveling increased by 8.6% and tour group traveling fell by 3 to 4%.
Among the outbound Chinese tourists, 50% aged between 39 and 49 years old,
while youth and elderly also showed upwards trend.
Due to limited annual leave, Chinese tourists are very cautious about using
annual leave. They only choose to travel during public holidays. They usually choose
to go traveling during New Year’s Day, Qingming or Tomb-sweeping Festival, Labor
Day, Dragon Boat Festival, Mid Autumn Festival and National Day.

——Dato’ Dr Siew Ka Wei, Chairman of
Malaysia Tourism Promotion Board
Malaysia is a world-famous tourist destination. The beautiful tropical scenery,
mountain, river and sea in different landscapes and with different expressions,
island, reef, cave full of wonderful variety of animals and plants, with each and
every part of the country having their own unique characteristics, from interesting
historic interest to natural scenic beauty, cultural customs, all of which woven into
a colorful tapestry, attracting tourists from all over the world, while also attracts the
Muslim community in China.

——Ms. Tian Lijing, Secretary General of
Chinese Federation of Muslims Enterprises
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Technology transfer is not a simple process. Nonetheless, even if the process
is full of challenges, we cannot stop the pace of our progress. Malaysia is the
first ASEAN country to establish diplomatic relations with China, and the ChinaMalaysian relations are also in the forefront of China’s relations with the ASEAN
countries.
In the future, we will work hard to enhance the cooperation level of rail
transportation between China and Malaysia, continue to contribute to the
common development of China and Malaysia, and create new achievements for
development of China-Malaysia friendship.

——Ms. Ong Wan Jie, Marketing Manager of
CRRC Kuala Lumpur Maintenance Sdn. Bhd.
The internationalization of China’s RMB is mainly divided into three major
links: first, mechanism innovation; two, RMB output; three, the road of innovation.
Once the three major links are completed, the RMB will be greatly promoted into
the global market.

——Mr. Zhao Zhi Xia, Principal of
Guan Zhong Financial Business School
Chinese enterprises must keep a low profile when they enter Malaysia,
otherwise it would cause a sense of crisis. A high profile Chinese enterprise would
only handicap itself rather than bringing benefits for the enterprise. On the
contrary, localization is the better option.
Take an example of a new building, built by Chinese developers not far
from the Twin Tower (KLCC), pulling up banners in Chinese to show the features
of a Chinese project. In China, the construction of the building with such banners
could achieve advertising purpose; but in Malaysia, advertising should be written
in Malay, especially on the surface of the building.

——Mr. Xu Ningning, Executive President of
China-ASEAN Business Council

1,500 Likeminded People
Gather To Explore New “Road”

Forum 2

“Creation” 创 Youth Forum “Youth Dream Towards Initiative,
[Chuàng]

Intelligence and Innovation.”

Integration of 3 factors of “Creation”
(Innovation, Creativity, Entrepreneurism)

MCEC 2017 Organizing Chairman Mr. Bryan Chong (first left) and MCCC Vice President Ngan Teng Yee (second left)
with moderator of the “Creation” Forum Mr. Raymand Chin (third left), who is also the Chairman of Business and Finance Committee MCCC, in a group photo with the speakers. Staring forth from left were Ms. Carol Fung, Mr. Eric Yang,
Mr. Gerard Lim Kim Meng, Mr. Jacob Issac, Ms. Ng Yeen Seen and Madam Wang Hongjun.
E-commerce can be said to be full of possibilities. A commodity that is
very common or even unremarkable in Malaysia or Southeast Asia could become
profitable as long as we could find the right customer through marketing on the
Internet.
I have an indigenous friend who runs coconut products business in East
Malaysia. He received an order from a customer in Holland, and by only using one
container, my friend successfully completed a million dollars of business.

——Ms. Carol Fung, Head, Seller Adoption eCommerce &
DFTZ Malaysia Digital Economy Corporation (MDEC)
We are eliminated, not because of the technology, not by the environment,
but because of ourselves. If you are still living in the past, it is not the new
technology, but your old thinking.
The future of innovator (a person who strive to turn their interest and hobby
into reality through creativity and bold innovation) depends on the way of their
thinking, enthusiasm and creativity. The only way to change the way of thinking
is to redefine it through new retailing, deep learning, new agriculture, and digital
products.

Looking forward to 2024, the global population is expected to reach 8 billion
and up to 9 billion by 2048. The population would be up to 5 billion in urban areas.
The demand for food will increase by 30% in 2030 and to 70% in 2050. This is a
difficult problem for the rapid growing cities with young population in Southeast
Asia.
In view of this, artificial intelligence will help human beings to handle
problems intelligently by collecting and analyzing the data of human consumption
and life patterns. Allowing human beings to live on forever.

——Mr. Gerard Lim Kim Meng, CEO of Atilze Digital Sdn. Bhd.
We should not worry with a negative attitude about whether artificial
intelligence would replace human beings in the future, but should ponder and
discover what we as human beings can do about this impending trend.
Many of the data in the market have shown that employees with poor
performance would face elimination as production became fully automated.
The key is, do entrepreneurs really want to invest in this? Are employees who are
worried about being eliminated or fresh graduates from college, if they want to
start their own businesses, have the mental preparation to unlearn and relearn?

——Mr. Eric Yang, Founder of INNOBANK

——Ms. Ng Yeen Seen, CEO of CREATE

In 1969, the United States used only a computer with a 8MB memory card to
help humans complete the mission of landing on the moon. Why does not modern
human beings consider using mobile phones and artificial intelligence technology
(AI) to strengthen the human power and civilization process again?
We expect that by 2020, 85% of the customer service would be completed
by AI without any manual participation. But I believe that only the wisdom of
human beings and the application of big data can make the wisest decision.

At present, China’s economy is changing. Behind the transition of talent, it
is the transformation of education. And behind the transformation of education, it
is the change and renewal of ideological concept, educational content, education
mode, talent training mode and educational evaluation method.
In the age of college entrance examination, scores is everything, but in
the era of post college entrance examination, it depends on one’s imagination,
creativity, leadership, teamwork spirit and social responsibility. A person of thought
would definitely go further than a person with only knowledge.

——Mr. Jacob Issac, Senior Vice President of Fusionex

——Madam Wang Hongjun (Principal), Deputy Secretary General
of Sceondary Education Committee for International Exchange,
the China Education Association for International Exchange
(CEAIE)
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Industry Focuses Business Matching

Specialised Session for
Education Industry
This year’s conference focuses on business matching of 8 industries, including real estate and construction, agriculture, technology, manufacturing, service and tourism, health care, Halal and education.
It is worth mentioning that the scale of assets of domestic and overseas businesses and units participating in the
business matching range from USD$70 thousand (about RM 296,300), to the highest of USD$378 million (about
RM1.6 billion), so provided a practical and cooperative platform for large, medium and small enterprises.
This year’s conference business matching sessions was diversified

side and the Chinese side, but could also be in between two Malaysian

and highly effective, focusing on enterprises matching, with specialised

entities, to seek the opportunity of cooperation. For those interested

sessions for matching of Malaysian and Chinese enterprises, as well

in overseas expansion, to grow with the times, and with innovative

as “one-to-one” business matching, “face to face” in-depth matching

thinking, the MCEC is their platform, a golden opportunity, to grasp the

negotiations and free matching.

latest business cooperation, to identify current business pulse or to find

MCEC 2017 organising chairman Bryan Chong stressed that,

the ideal partners, suppliers, buyers, agents.”

“Business matching would not be confined to between the Malaysian

The founding of Xiu Qiang
(Malaysia) Education Company
Xiu Qiang Education from Nanjing, China, specially arranged
the Education Specialised Session titled “The development
and opportunity of preschool education along The Belt
and Road”, to showcase the pluses and strength of Chinese
preschool education.
At the session, Lu Xiu Qiang, Chairman of Xiu Qiang Education,
expressed the prospect of in-depth and overall cooperation
between Xiu Qiang Education and the preschool education
in Malaysia.
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The 7th Malaysia-China Entrepreneur Conference Gala
Dinner cum 2017 Malaysia-China Entrepreneur Award
Presentation Ceremony
For the first time, the Malaysia-China Chamber of
Commerce organised the Malaysia-China Entrepreneur
Award (MCEA 2107) at this year’s conference gala dinner,
in recognition of individuals or agencies that had made
tremendous contribution to advancing economic, trade
and cultural exchanges and development between
Malaysia and China, as well as in the promotion of
bilateral relations.
The 2017 Malaysia-China Entrepreneur Award Presentation Ceremony
specially organised in conjunction with the 7th Malaysia-China Entrepreneur
Conference Gala Dinner attracted high attention and affirmation of guests and
participants at home and abroad.
The award presentation ceremony consisted of the 2017 Malaysia-China
Lifetime Achievement Award (in fields of politics, literature, education, and
culture development), 2017 Malaysia-China Excellent Entrepreneur Award,
2017 Malaysia-China Youth Entrepreneur Award, 2017 Malaysia-China Women
Entrepreneur Award and 2017 Malaysia-China Green Entrepreneur Award.
The 2017 Malaysia-China Lifetime Achievement Award aims at giving
recognition of senior individual who had made breakthrough contribution
to advancing bilateral relations, economy and trade as well as literature and
cultural exchanges between Malaysia and China
The friendship between the Malaysia and China has a long history and
the friendly exchanges between the two countries are increasing day by day. In
order to commend the hero behind the improving bilateral relations of Malaysia
and China--Tun Michael Chen Wing Sum, for his relentless efforts, support and
dedication to the achievement and continuation of bilateral economic and
trade relations and friendly relations between Malaysia and China, he was
awarded the first 2017 Malaysia-China Lifetime Achievement Award.
In his award acceptance speech, Tun Michael Chen Wing Sum shared,
when we speak about the friendly relations between Malaysia and China,
we must not forget to mention the efforts made by the father of our current
Prime Minister Datuk Seri Najib Razak, former Prime Minister Tun Razak.
“Tun Razak made a very brave and wise choice back then to establish
diplomatic relations with China and become the first ASEAN country to
establish diplomatic relations with China, opening up a new chapter for
Malaysia-China relations.”
In addition, the two winners of the 2017 Malaysia-China Excellence
Entrepreneur Award, which aimed to reward outstanding creative performance
in trade and investment areas, were Hai-O Enterprise Berhad Group Executive
Chairman Tan Kai Hee and Senior Executive Vice President of Tencent and
President of Online Media Group Lau Seng Yee. The 2017 Malaysia-China
Youth Entrepreneur Award, which aims to reward young entrepreneurs under
the age of 45 with outstanding innovation and entrepreneurship performance,
did not have any winner this year. Nando’s Malaysia and Singapore Group CEO
Mac Chung Lynn bagged the 2017 Malaysia-China Women Entrepreneur
Award, which aims to commend women entrepreneur with outstanding
performance of innovation and entrepreneurship, and Nando’s Singapore
Brand Manager Lim Meng Hooi received the award on behalf of Mac Chung
Lynn. The 2017 Malaysia-China Green Entrepreneur Award, which designs
to reward entrepreneurs who contributed to the environmental protection
efforts, and the award winner was SmartTransact chief executive and founder
Dr. Gunananthan Nithyanantham.
The end of the gala dinner marked the conclusion of the conference, and
at the same time, indicated the 8th Malaysia-China Entrepreneur Conference
(MCEC 2018) would once again go abroad, moving to Nanjing City of Jiangsu
Province, China.

MCCC President Tan Yew Sing (second left) presented the Malaysia-China
Excellent Entrepreneur Award to both Tan Kai Hee (second right) and Lau
Seng Yee, as MCCC First Vice President Loo Kok Seong (left) and MCEA
Organising Chairman Ngan Teng Ye (right) watched on.

MCEC 2017 Organising Chairman Bryan Chong (first right) under the
witness of MCCC President Tan Yew Sing (second left) and First Vice
President Loo Kok Seong (second right), handed over the conference’s
Tin Plate with the Director of China Jiangsu Provincial Economic &
Trade Office in Malaysia Mr. Luo Bing (first left), officiating that the 8th
Malaysia-China Entrepreneur Conference (MCEC 2018) would be held in
Nanjing of Jiangsu, China.

Post-Conference Field Trip

MCCC President Tan Yew Sing and MCCC Melaka Branch President Datuk
Lim Kok Ann jointly led a delegation of Chinese enterprises to visit the
headquarters of Melaka Gateway. Melaka Gateway is a joint venture
between Malaysia and China, which is slated to become the largest port
in Asia upon completion.

After the conference, MCCC First Vice President Loo Kok Seong and
MCCC Secretary General Kevin Siah Teong Chein led a delegation to visit
several investment hot spots in Klang, including the Selangor Halal Hub,
which especially had aroused a strong interest among representatives of
Chinese enterprises.
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Wan Saiful Wan Jan:

Business chambers
play crucial role
ON Nov 25, I attended a conference in Putrajaya. When I arrived at
the venue, I was surprised to see how big the conference was.
There were easily around 1,500 people in the audience, as well as
booths with companies showcasing their products and services. This
was clearly not just another conference.
The Malaysia-China Entrepre¬neurs Conference was organised by
the Malaysia-China Chamber of Commerce (MCCC), an organisation that
humbled me when they invited me to become their honorary adviser
last year.
The MCCC is a business association founded in 1990. Their aim
is to promote interaction, cooperation and development of trade and
investments between Malaysia and China.
For many years it was dominated by Malaysian Chinese businesses
and businessmen, which is understandable, because Malaysian Chinese
would of course have an advantage when it comes to business dealings
with China.
But under the leadership of their current president, Tan Yew Sing,
they have set a vision to become a chamber for all Malaysian companies
interested in doing business in China, regardless of race and religion.
In one of the business missions to China earlier this year, they
made it a point to rope in a group of non-Chinese businesses.
And at this conference, one session was dedicated specifically
to explaining the opportunities around halal industries in China and
how Malaysian halal businesses can penetrate that market.
MCCC is clearly trying hard to spread opportunities to Malaysia
as a whole.
With such lofty vision and an inclusive attitude, it is no wonder
that the chamber was able to attract a huge crowd to their events
and activities.
Then, on Nov 30, I had the opportunity to join a dinner in Singapore
hosted by the US-Asean Business Council. The dinner was to celebrate
50 years of Asean and 40 years of US-Asean relations.
Once again, I saw how a clear vision and capable leadership can
contribute to the success of a business association.
I have been familiar with the work of the US-Asean Business Council
in Malaysia for some time, but last week was my first time chatting with
their regional management team.
They have positioned themselves to be one of the premier
organisations advocating beneficial trade and investment relationships
between the US and Asean.
They arrange their work around policy themes, ensuring that they
can properly represent the interests of their members in all of the 10
Asean countries.
Business associations and chambers of commerce can play a key
part in developing and growing the roles of the private sector, not just in
the economy but also in the wider governance of the country.
The Centre for International Enterprise, an organisation that helps
build the capacity of business associations worldwide, says that business
associations and chambers do not just contribute to economic growth,
development, peace, and prosperity, but also towards building inclusive

entrepreneurship ecosystems and strengthening democracy.
I share that belief. This is why we need the business associations in
this country to be led by capable men and women with a sense of vision
and integrity.
There are actually many business associations that exist in Malaysia
today. Some operate at the national level, while others operate at state
level. There are associations that are industry-specific, and there are
quite a few who arrange themselves along ethnic lines.
The success of these associations is usually quite dependent on the
quality of their leadership.
There are some whose glory days are gradually leaving them.
They made the mistake of electing incapable leaders, some of whom
are more interested in petty internal politics and even fail to organise
simple things like proper annual general meetings.
They manage the organisation through divide and rule, badmouthing those whom they disagree with.
Unless these failing leaders are quickly replaced, these organisations
are more likely to suffer diminishing membership and fade away.
There are also associations that are led by people with vision.
They invite people with a variety of skills to help them in growing their
associations, and they are brave enough to embrace the changing
dynamics in today’s world.
These leaders value the contributions made by their staff. Rather
than using the platform to promote only themselves, they invest in good
people who can champion the causes of the private sector.
These organisations have the potential to really make the private
sector the engine of Malaysia’s growth.
Nevertheless, one of the weaknesses that we still have in
Malaysia today is the very low level of interaction between business
associations and civil society.
Malaysian businesses have been actively playing their roles in
improving governance, but the most vocal actors on this matter are
usually civil society.
Unfortunately, the two groups tend to work separately. They
rarely synergise their efforts to produce greater and quicker impacts.
This is one area that needs to be improved as we move forward into
the new year.
Wan Saiful Wan Jan is chief executive of the Institute for Democracy
and Economic Affairs (www.ideas.org.my). He is also Honorary Advisor
for Malaysia-China Chamber of Commerce.
The views expressed here are entirely the writer’s own.
(Source: The Star)
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Technical and vocational education
needed when half of the jobs replaced by
artificial intelligence in the next 20 years
T

he ever-changing innovation and technology will
change the future of social technologies and occupations
(skills), Malaysia and China need to seek more in-depth
exchanges, interactions and cooperation in vocational
and technical education in order to promote students’ and
employees’ technical capabilities, thus, speeding up the
economic restructuring in Malaysia and moving towards
the goal of being a high-income country.
The Malaysia-China Chamber of Commerce Vice President,
Dato’ Joseph Lim, received a delegation led by Associate
Professor, Xue Eryong, Dean of the Institute of Education Policy,
Beijing Normal University (China) proposed that Malaysia’s and
China’s technical and vocational education could be achieved
via three levels of cooperation.
“First, to promote the exchange of overseas students between
the two countries in the form of scholarships. Second, to
promote the cooperation between think tanks and institutes
of the universities in both countries under the Belt and Road
Initiative. Third, to set up a platform for the technical educators
to conduct joint research.”
Dato’ Joseph said that he looked forward to the cooperation
between the educators in the follow-up work of localizing
technical education programmes, curriculum contents and
teaching materials so as to avoid being eliminated.
“For the past two to three years’ budget in Malaysia, we can
see that the government has greatly increased their funding
for technical and vocational education. The various education
blueprints have placed great emphasis on the effectiveness
of vocational and technical education and training,” Dato’
Joseph added.
Various international economic surveys predict that more than
half of the jobs will be replaced by artificial intelligence in the
next 20 years. This shows the challenges and opportunities
for technical education and employee retraining in today’s
globalized wave of technological revolution.

Dato’Joseph (first row, fourth from right) presenting a souvenir to Xue Eryong (first row,
fifth from right).
“At present, China is transforming into a country focusing on manufacturing and human
resources. This can only be achieved through a systematic development of vocational
and technical education. Even in recent years, China’s high-speed rail policy has placed
great emphasis on technology transfer, education and technology transfer to local
people, not just the transfer of goods,” Xue Eryong pointed out.
At present, the Ministry of Education of China is working on the ‘Education 2030:
Modernization of Education in China’. Vocational education, as an important part
of education modernization, its future development scale and trend will affect the
realization of the vision of China’s education modernization.
In addition, Dato’ Joseph also called for more cooperation between Chinese
educational institutions and Malaysian Chinese communities to jointly safeguard
and support the Chinese education in Malaysia, which has a history of more than a
hundred years of struggle, in the hope of a sustainable development.
“Even though our backgrounds are different, I believe China has similar direction as the
Chinese communities in Malaysia in protecting the Chinese culture and education,” Dato’
Joseph added.
The participating organizations include Ye Shengtao Research Association of China
(Chinese), Coalition on Plan of Action for Malaysia, MCA National Youth Education Bureau,
The Association Of Graduate Universities And Colleges In China, Malaysia, Fom Era
Vocational Academy, Dong Jiao Zong Higher Learning Centre, SMJK Council, MCA Belt
and Road Centre (MBRACE), Universiti Tunku Abdul Rahman Faculty of Accountancy and
Management and City University College of Science And Technology.

Malaysian Rating Corporation Berhad visit MCCC
M
alaysian Rating Corporation Berhad (MARC) commenced operations in 1996 as the second

rating agency in Malaysia to mediate and facilitate the development of the domestic bond

market.

MARC’s ratings convey opinions of the relative creditworthiness of issuers, institutions and
obligations. From its inception MARC has completed a total of 787 ratings. (as at end Nov 2017)
MARC recorded rating stability rate of 93.9% in 2016, the highest level since 2002.
MARC provided various services which included ratings, training, credit mapper, economic research,
fixed income research and web subscription service.
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Souvenir: Phua Lee Kerk (Middle) presenting a souvenir
to Ahmad Feizal Sulaiman Khan Head of Corporate
Services from Malaysian Rating Corporation Berhad
(first from right).

I

nvestment Zone

DFTZ Goes liVE

Booming digital economy
to raise Malaysia’s profile
Dubbed the “Year of the Internet Economy”, 2017
witnesses many historical accomplishments within
the information and communications technology
(ICT) arena as Malaysia boldly strides towards
embracing the Fourth Industrial Revolution (IR 4.0)
along with the rest of the world.

T

he revolution brings changes in connecting with information and solving
sophisticated problems while Big Data assists in complex decisionmaking.
Other notable developments widely-discussed and adopted throughout
the year included that of artificial intelligence, Internet of Things, blockchain
technology, financial technology and automation.
With Digital Free Trade Zone (DFTZ) being the biggest milestone for Malaysia
and set to emerge as the region’s leading logistics hub, many agencies
and businesses have stepped up their game to catch up with the growing
electronic marketplace demand.
The DFTZ, launched on Nov 3, 2017, is the first digital platform outside of
China expected to create 60,000 jobs and generate US$65bil in trade value
by 2025.
Under Malaysia’s National e-Commerce Strategic Roadmap headed by
the International Trade and Industry Ministry, the Government aims for
e-commerce to contribute 20.8% to the gross domestic product (GDP) by
2020 from 18.2% this year.
And the plan is to launch the National Industry 4.0 Policy Framework in the
first quarter of 2018.
In 2015, the e-commerce contribution to GDP was 5.9%, or RM68.3bil, before
increasing to 6.1%, or RM74.6bil, in 2016.
The Malaysia Digital Economy Corp (MDEC), which is spearheading the
government’s initiative in empowering small and medium enterprises
(SMEs), the Bottom 40 (B40) and Middle 40 (M40) groups, has managed to
get 1,972 SMEs to participate in the first phase of DFTZ.
Although the number of SMEs on board has exceeded the initial target
of 1,500, the National ICT Association of Malaysia e-Commerce Chapter
chair Ganesh Kumar Bangah said only 15% to 20% of SMEs have embraced
digitalisation.
“The SMEs are still left far behind in the digital business world despite the
presence of various e-commerce platforms. Malaysia has about 700,000
SMEs and we hope that by 2020, 50% of them will make use of the platforms
available, which is in line with the government’s aspiration,” he said.
To enhance the digital economy, the Government, in Budget 2018, allocated
RM22.2bil to SMEs, with RM100mil for eRezeki, eUsahawan and eLadang
programmes to enhance the capabilities and income of the B40 and M40
groups.
MDEC chief executive officer Datuk Yasmin Mahmood said with those
programmes going into their third year, it was estimated that 150,000 people
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With Digital Free Trade Zone (DFTZ) being the biggest milestone for Malaysia
and set to emerge as the region’s leading logistics hub, many agencies
and businesses have stepped up their game to catch up with the growing
electronic marketplace demand. (Alibaba Group Executive Chairman Jack
Ma and Malaysian Prime Minister Dato' Sri Najib Tun Razak survey a model of
the future regional ecommerce logistics hub to be developed by Malaysia
Airports Holdings Berhad and Cainiao, Alibaba's logistics affiliate)

would be trained in 2018.
“This will make a total of 341,745 participating in those programmes that will
generate an estimated total income and revenue of RM544mil,” she said.
Malaysia Transport Minister: DFTZ first phase up and running
The first phase of regional logistics hub DFTZ, the first outside of China for
the world’s largest retailer Alibaba, has begun operations, said transport
minister Datuk Seri Liow Tiong Lai.
“DFTZ is the number one digital platform outside of China,” Liow said when
launching Anjung Tinjau, the observation deck at Kuala Lumpur International
Airport (KLIA).
“It will benefit over 1,900 of our local small- and medium-sized enterprises
(SMEs),” he reiterated. “The initial phase of DFTZ is already in operations in
KLIA Aeropolis.”
The transport minister also called for more innovation in the transport sector,
noting that economic opportunities are increasingly linked to mobility.
The first phase of DFTZ is a warehousing facility near KLIA run by Pos Malaysia
Bhd. Formerly a cargo terminal, it is now a full-fledged storage facility catering
for e-commerce with automated sorting and pick-and-pack systems, reports
said.
The facility will serve Lazada, Southeast Asia’s largest e-commerce player.
Alibaba controls 83% equity in Lazada.
DFTZ’s second phase, a 24-hectare facility jointly developed by Malaysia
Airports Holdings Bhd and Alibaba’s logistics arm Cainiao Network, is slated
to begin operations in 2020.
AirAsia set to expand cargo unit for DFTZ
AIRASIA Bhd is looking to expand its air cargo business, which is expected to
lift the company’s revenue.
“There is a lot of belly space not just on the Airbus A320 aircraft but also the
A330s. This is one way for us to optimise our revenue, to be able to put cargo
or courier products in that space,” said by its chief executive officer (CEO)
Aireen Omar.
Based on the airline’s huge network in the region, with more than 350
routes in over 80 destinations, Aireen said the cargo business would also
complement the DFTZ.
“That is the whole idea of why we feel we can grow this business even bigger,
especially with the establishment of DFTZ.”
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Chinese developers make almost a quarter of
global App Store earnings, says Tim Cook
T

im Cook, chief executive officer of Apple Inc. made a trip to China for
the country’s World Internet Conference and gave a surprise keynote
address, where he brought good news for app developers: They’re making
a ton of money.
Tim Cook, chief executive officer of Apple Inc. made a trip to China for the
country’s World Internet Conference and gave a surprise keynote address,
where he brought good news for app developers: They’re making a ton of
money.
Cook told the audience that 1.8 million Chinese developers have made
around $16.93 million on the App Store, according to Reuters. Thats about a
quarter of the $70 billion in total revenue developers have earned since the
digital marketplace launched in 2008, a stat Apple trumpeted earlier this year
ahead of its annual WWDC conference.
China is essential to Apple’s global success, as the country offers a huge
opportunity as the world’s largest smartphone market. The country passed
the US to become the biggest spender on apps in 2016, so the proportion of
App Store earnings shouldn’t come as a big surprise.

Apple manufactures its products in China but faces stiff
competition from domestic companies like Huawei,
Xiaomi, and Oppo, which offer less expensive
smartphones that are popular with the growing
user base.
Apple will build new research center in
China
Apple Inc. will open its first Asia-Pacific
research and development center in the
country by the end of the year, announced by
Apple CEO Tim Cook, according to Reuters.
Cook reportedly confirmed the news with Vice
Premier Zhang Gaoli. The company has not disclosed where exactly the
center will be built and when construction will begin.
Apple has been working to increase its investment in China amid declining
revenues and rising distrust from the region.

China’s going to take a bigger chunk of world’s
$110b app economy in 2018
I

n the past decade, the whole world has witnessed how mobile phones
and smart devices have revolutionized the way people live and think. As
the iPhone, the forerunner of this evolution turned 10 in 2017, Apple’s App
Store and competing platform Android Market are celebrating their tenth
anniversaries in 2018.
The decade-long development has brought the app economy to maturity
in a number of ways and the sheer number of apps is perhaps the most
impressive aspect. App analytics firm App Annie pointed out in its latest
report that the iOS App Store and Google Play had more than 2 million and
3.5 million apps available respectively as of the end of October 2017. Also, the
growth shows no sign of slowing with iOS App Store and Google Play seeing
50,000 and 150,000 new apps in October this year. Maturation also takes the
form of longer user engagement time, larger in-app consumption and wider
industry coverage, the report pointed out.
The continued evolution of markets across the globe has led to the continued
growth of app monetization. App Annie forecasts that worldwide consumer
spending across all mobile app stores will grow approximately 30% year on
year to exceed $110 billion in 2018.
Developing countries are forming a stronger force in boosting this new
growth. China will continue to be a key market for app store consumer
spend in 2018, growing at a rate that will “significantly outpace the rest
of the world,” the report says. While China, a top market for iOS App
Store consumer spend, will become a major driver for growth in the iOS
system, spending on Android phones will be driven by emerging markets
led by India and Brazil.
China is one step ahead of global tech trends
China has been commonly stereotyped as a follower in innovation, where
local entrepreneurs copy technologies or business models already proven to
be successful in overseas markets. But that’s no longer the case. In its detailed
post, App Annie made 10 app economy predictions for the coming year.

China has been playing a leading role in a number of these new trends.
While VR boom is slowing, AR is taking a significant step forward toward
joining the mainstream. China powerhouses Alibaba, Baidu and Tencent are
all engaged in the initiative. Inspired by Pokémon Go, early last year Alipay
released its location-based Augmented Reality (AR) hongbao campaign,
allowing users to hide and collect hongbao (red envelopes tradtionally
containing money) in real locations by scanning objects using their
smartphone cameras. Alibaba’s most recent partnership with Starbuck is
making the latter’s stores more interactive with AR technologies.
“In the past, it has been easy to segment retailers between bricks-and-clicks
and digital-first. However, these lines are becoming increasingly blurred by
acquisitions, partnerships and innovation. These activities are impacting all
dimensions of the shopper journey, including in-store, in-home and delivery,”
says the report.
App Annie expects these changes will cause consumers to change their
shopping habits in 2018, which will in turn begin to redefine the relationship
between and even the very nature of existing retail channels (e.g., mobile
apps, web, brick-and-mortar). Blurring between the online and offline worlds
is already in full swing in China, and we have a dedicated term for it: “new
retail“.
The report also pointed out that cash registers’ longstanding role in the
checkout and payment process will be reduced, or in some cases replaced,
by mobile. For many consumers, mobile will be a core part of the shopping
experience regardless of the channel they choose. China’s ubiquitous
mobile payment solutions and the rise of unmanned stores all point to this
prediction coming true here.

Column

Managing Legal Risks along the Belt and Road Initiative - Part 2:

Legal Aspects of Entering Into
Franchise Market of Malaysia and China
I

n the late ‘80s and early ‘90s, only few entrepreneurs understand or even
heard about concept of franchising in Malaysia or in China. Today, franchising
shows promise where it is uncommon not to notice some of the international
franchise brands such as 7-Eleven, FamilyMart and Starbucks have been
almost around everywhere in the countries. In order to better compete in
the fast-changing market, the introduction of international franchise model
has prompted both Malaysian and Chinese entrepreneurs to redesign their
own retail model for business expansion or to a lesser extent for survival.
Through the passage of time, we have now witnessed the birth and growth
of our own local franchise brands such as Secret Recipe, Bonia, PappaRich
or OldTown White Coffee in Malaysia or Chinese stationery brand named
M&G (晨光), Chinese wooden handicraft brand named Carpenter Tan (谭木
匠), and Chinese hotel chain Home Inn (如家) in China. In this article, we will
provide an overview of franchise law of and discuss the frequent asked legal
questions in that respect through two different lenses.

(1) What are the laws regulating franchising in your
jurisdiction?
Charlie Ng: In Malaysia, franchising is principally governed by the
Franchise Act 1998 (1998年特许经营法令) (“the Franchise Act”) and its
regulations which include Franchise (Forms and Fees) Regulations 1999.

Leon Ren: In China, the laws primarily regulate commercial franchising are
as follow: (a) Administrative Regulations on Commercial Franchising (商业特
许经营管理条例) (“Franchising Regulation”); (b) Administrative Measures for
the Record Filing of Commercial Franchises (商业特许经营备案管理办法);
and (c) Administrative Measures for Information Disclosure of Commercial
Franchises (商业特许经营信息披露管理办法).

(2) What is the legal definition of a franchise in your
jurisdiction?
Charlie Ng: Under section 4 of the Franchise Act, a franchise means
agreement, either expressed or implied and whether oral or written,
between two or more persons, by which:
• the franchisor grants to the franchisee the right to operate a business
according to the franchise system as determined by the franchisor during
a term to be determined by the franchisor;
• the franchisor grants to the franchisee the right to use a mark, or a trade
secret, or any confidential information or intellectual property owned by
the franchisor or relating to the franchisor, and includes a situation where
the franchisor who is the registered user of, or is licensed by another
person to use, any intellectual property grants such right that it possesses
to permit the franchisee to use the intellectual property;
• the franchisor possesses the right to administer continuous control
during the franchise term over the franchisee’s business operations in
accordance with the franchise system; and
• in return for the grant of rights, the franchisee may be required to pay a
fee or other form of consideration.

Leon Ren: A commercial franchise is defined in article 3 of the Franchising
Regulation as an arrangement whereby an enterprise (franchisor) through
an agreement grants other operators (franchisee) the right to use the
franchisor’s business operating resources, including registered trademarks,
logos, patents and proprietary technologies under a uniform business model
to conduct business operation and pays franchising fees to the franchisor.

(3) Are there any restrictions apply to foreign business
entitles and foreign investment in your jurisdiction?
Charlie Ng: Generally, a foreign company can wholly own a Malaysian
company (such as Sdn Bhd) and carries out any business that it intends to
have in Malaysia. Nevertheless, like China, Malaysia also applies local equity
participations requirements in certain economic sectors. Where the intended
operations of a company or business in Malaysia require certain operating
licenses, equity conditions or restrictions may be imposed via the approval
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and issuance of such licenses by the relevant governmental bodies under
administrative discretion which are conferred under statues.
Further, it is important to note that foreign participation in distribute
trade must obtain the prior approval from the Ministry of Domestic Trade,
Co-operatives and Consumerism (“MDTCC”). Distributive traders include
wholesalers, retailers, franchise practitioners, direct sellers, product
manufacturers and supplies who channel, market or sell their goods in
the domestic market of Malaysia through commission agents or other
representatives, including those of international trading companies of all
nationalities. The relevant piece of document is Guidelines on Foreign
Participation in the Distributive Trade Services (“DTG”) published by the
MDTCC to comprise all linkage activities that channel goods and services
down the supply chain to intermediaries for resale or to final buyers.

Leon Ren: In China, participation of foreign investment in various business
sectors are being divided into three categories: encouraged, restricted and
prohibited. The classification details can be found in the Catalogue for
the Guidance of Foreign Investment Industries (revised in 2017). Thus, it is
crucial for foreign investors who are considering investing (in the form of
franchising) in China to first ensure that their intended business does not fall
under the prohibited category and to a lesser extent under the restricted
category. In addition, foreign invested enterprises doing franchise should
include the item “commercial activities in the form of franchise operation”
in their business scope.

(4) Is the franchisor subject to any pre-contractual
disclosure requirement in your jurisdiction?
Charlie Ng: The franchisor is required by section 15 of the Franchise
Act to submit the franchisee a copy of the franchise agreement together
with disclosure document (Form BAF1) at least 10 days before signing the
franchise agreement, failing of which constitutes an offence under the
Franchise Act. In the case of a sub-franchising structure (where the foreign
franchisor appoints a local master franchisee who will later appoints its subfranchisees in Malaysia, the local master franchisee must submit also its
disclosure document (Form BAF1) to MDTCC.
Disclosure document contain information which including but not limited
to: (a) name, business address and type of business, including the franchisor’s
business experience; (b) types and amount of fees imposed on franchisees;
(c) other financial obligations, including advertising, training or service fees
payable; (d) the territorial rights granted to the franchisee and circumstances
when the boundary of the territory may be altered; and (e) the franchise
term, terms for renewal and termination of agreement by the franchisor or
franchisee, and the parties’ obligations upon termination.

Leon Ren:

Pursuant to article 21 of the Franchising Regulation, the
franchisor is required to disclose certain information as well as sample
franchise contract 30 days before signing the franchise contracts. In term
of content of the information disclosure, it is strikingly similar with what will
be required in Malaysia. Another point is that if there is any material change
to the information disclosed, the franchisor should keep the franchisee
updated of such change in a timely manner.

Franchise Act, namely (a) Local franchisor or master franchisee - Section 6
requires a franchisor and a franchisee of a foreign franchisor to register the
franchise business with MDTCC before commencing the franchise business
or make an offer to sell the franchise to any person; (b) Foreign franchisor
- Section 54 requires a foreign franchisor apply for prior approval before
being able to make offers to sell its franchise in Malaysia; (c) Franchisee of
a foreign franchisor - Upon entering into a franchise agreement with a local
franchisee and prior to the commencement of operations, the franchisee
of a foreign franchisor is required to make an application to register its
franchise with MDTCC as required by Section 6A ; (d) Franchisee of a local
franchisor - Section 6B requires a franchisee who is granted a franchise by a
local franchisor is required to register the franchise with the Registrar within
14 days from the date of signing of the franchise agreement between the
franchisor and the franchisee.

Leon Ren: Article 8 of the Franchising Regulation requires a franchisor to
file with commerce administration authorities (the Ministry of Commerce,
“MOFCOM” or its provincial level counterpart) within 15 days from the date
of the first franchise contract is signed. Franchisors engaging in franchise
operations across provinces shall file records with MOFCOM, and franchisors
engaging in franchise operations within a province shall file records with
MOFCOM’s provincial level counterpart at where the franchisor is located.
A franchisor shall also report to MOFCOM or its provincial level counterpart
information on franchise contracts executed, revoked, terminated or
renewed in the preceding year before 31 March each year.

(6) Is any law or regulation creating compulsory
requirements that a franchisor must met before
offering its franchise in your jurisdiction?
Charlie Ng: All franchisors, let it be a foreign, a local or a master franchisee,
must (a) show at least three years’ experience in the franchise business itself
or in the field of the franchise business; (b) provide three years of audited
financial statements indicating the franchise business have operated
profitably; and (c) have applied in Malaysia for registration of the trade
marks to be used by the franchise business as required by section 24 of the
Franchisee Act, although it is not necessary for the trade mark registration to
have been completed.

Leon Ren: The franchisor must have owned (directly or through its parent
or subsidiary) and operated at least two outlets for at least one year, which is
commonly known as “2+1 Rule”. The outlets may be located outside of China
as long as they are operated under the same franchise brand. According
to interpretation issued by a Beijing High People’s Court Failure to comply
with 2+1 Rule is an administrative offence and does not invalidate the
franchise agreement as long as lack of qualification has been disclosed to
the franchisee. In addition to the above, the franchisor must have at least one
registration certificate issued by China for trademark rights, patent rights or
other business operation resources related to franchise business activities.
Franchisors should have a matured business model and the ability to provide
continual operational guidance, technical support, business training, and
other service support when engaging in franchise operations. Organizations
and individuals other than enterprises shall not engage in franchise operation
in the capacity of a franchisor.

(7) Are there any exemptions and exclusions offered in
your jurisdiction?
Charlie Ng: Under section 58 of the Franchise Act, the minister in charge
may, by order published in the Malaysian Gazette, exempt any person or
class of persons or business or industry from any or all of the provision of
Franchise Act. As at 15 December 2017, the only industry that is exempted
is the petroleum industry’s franchising. As far as exclusion is concerned,
only if a person can demonstrate that its franchise business model does not
fall within the legal definition of a franchise, then such business will not be
governed by the Franchise Act.

Leon Ren: Currently, there are no exemption or exclusions available under
the existing legal regime governing franchises in China.

(8) In your jurisdiction, will there any statutory
restrictions or minimum requirements be imposed
on provisions in a franchise contract?
Charlie Ng: In Malaysia, there are few restrictions or minimum
requirements need to be strictly followed by the franchisors and franchisees

in order to form an enforceable franchise agreement which include: (a)
Mandatory content of a franchise agreement as required by section 18 of the
Franchise Act. Failure to comply will render the said franchise agreement null
and void; (b) Franchise term - shall not be less than five years; (c) Prohibition
against similar business – where a franchisee shall give a written guarantee
to a franchisor that the franchisee, including its directors, the spouses
and immediate family of the directors, and his employees shall not carry
on any other business similar to the franchised business operated by the
franchisee during the franchise term and for two years after the expiration
or earlier termination of the franchise agreement; and (d) Prohibition
against discrimination – where a franchisor must not unreasonably and
materially discriminate between franchisees where charges are offered or
made for franchise fees, royalties, goods, services, equipment, rentals or
advertising services, if such discrimination will cause competitive harm to
the franchisees.

Leon Ren: A franchisor and a franchisee shall enter into a written
franchise contract when engaging in a franchise operation. There are no
specific restrictions on provisions in a franchise contract. Generally, the
Contract Law rules and general civil law principles of fairness, honesty, good
faith, voluntariness and equal value exchange will apply. Likewise, when
forming a franchise contract, the Anti Unfair Competition Law and the AntiMonopoly Law must always be taken into consideration in same manner as
any other commercial contracts operating in China. Even though article 11
of the Franchising Regulation does stipulate that a franchise contract shall
contain some minimum contractual terms, yet failure of compliance may not
render the said contract null and avoid. The Franchising Regulation allows
the franchisee to terminate the contract unilaterally after certain period of
time. Further, article 13 of the Franchising Regulation simply provides that a
franchise contract should last for at least three years, but it is very subject to
agreement between the franchisor and the franchisee.
(9) Please provide a summary of trends and
developments of franchising industry in your
jurisdiction.
Charlie Ng: As at December 2016, it was reported that there were 214
master franchisees of foreign brands, 61 Malaysian franchisors and 557
franchisees in Malaysia. Approximately 40 percent franchise concepts
in Malaysia are foreign owned. The United States has the largest share,
predominantly in food and beverage concepts.

Leon Ren: According to recent MOFCOM’s report, as at December 15, 2017,
the number of enterprises that have filed with MOFCOM franchising system
reaches 3,715. Of these enterprises, more than 70% operate franchising across
provinces, and many of the franchisors are in retailing, food, community
service, educational training industry. Nearly half of franchisors locate in
Beijing, Shanghai, Guangdong and Chongqing.

(10) Are there any particular tips you would give to
investors who are seeking to entering into franchise
market of your jurisdiction?
Charlie Ng: It would be important to acknowledge that more 60% of
the Malaysian population is Muslim, thus application for Halal certification
should be taken into consideration. Halal is defined as what is permissible
under the Islamic Sharia Law. JAKIM (also known as the Department of Islamic
Development Malaysia) is the Halal certifying body in Malaysia.

Leon Ren:

In China, many of the franchising players are at an initial
development stage, and more than half of franchisors only have few (less
than ten) franchised stores. Compared with large enterprises with wellknown brands, these newly started enterprises have less idea on their
business modes, and there will be lots of contract disputes in regard to
franchising contracts. Franchisor should place more emphasis on protection
of franchising resources especially intellectual properties from infringement,
and strengthen management on franchise system so as to maintain its brand
reputation.

Conclusion:
Globally speaking, franchises are the business of choice among entrepreneurs,
as the business model develops quickly. Wherever possible, franchisors
should “push” into the market” by first developing a detailed, strategic
entrance plan. That being said, the franchisors also need to keep in mind
that although either Malaysia or China is sufficiently similar to each other to
make it an easy entrée to international expansion, but sufficiently different to
require proper legal, consulting, and accounting advice before embarking
on such a plan.

Disclaimer: The content of this articles represents only the authors’ own point of view.
It is for reference only and does not constitute legal advice on any specific issues.

2018/01-03

A17

Column

(5) Are there any registration requirements relating to a
franchise business in your jurisdiction?
Charlie Ng: Yes. There are four categories of registration under the

