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As the Belt and Road Initiative ushers in its 5th anniversary, policy, infrastructure, trade, capital and people
are experiencing constantly greater connectivity and integration, a booming emerging economy in the region
is starting to take shape.
The “interconnection” between countries along the route has created a new opportunity for the development of
the logistics industry. Regional logistics industry is expected to leverage on information technology infiltration
such as Internet of things, cloud computing, mobile Internet and ushers in an explosive development, while
opening up a new way for transformation and upgrading of Malaysia logistics industry.

I

n this great and far-reaching period of transition, <Malaysia-China Business
Magazine> took the initiative to visit several local logistics companies, gathering
their sharing of experiences on how market players could respond to the calling of
times and improve the use of information and Internet to their benefits.
It is worth mentioning that all of the interviewees have one thing in
common: they are committed to employing new technology, such as computing
equipment, logistics and transportation data collection equipment, to enhancing
the application level of Internet technology in attempts to speed up the process
of upgrade.
This is also consistent with the increasingly integration of Internet
technology with logistics resources, whereby by “embracing and transformation
Internet plus” concept, the traditional logistics industry had triggered a new wave
of industrial transformation.
As for how local logistics industry could leverage on the “Belt and Road
Initiative” and “Internet+” to achieve industrial transformation, they must fortify
their foothold in the new foundation three international cargo shipping routes
of land sea and air.
From the Trans-Asian Railway
(TAR) on land, setting up of the
Digital Free Trade Zone (DFTZ) in
Malaysia’s city center near the Kuala
Lumpur International Airport, to
the construction of deep-sea port
facility that stretches across the long
coastline around our country, it is not
difficult to see that the government
is erecting a “platform of the

century” for local logistics industry and the transitioning small- and mediumsized enterprises.
The comprehensive construction of the new network layout compassing
air, sea and land, would greatly boosts Malaysia’s cargo throughput, and is
expected create cost-effective and immediate results for industry players.
To clients, the transport of goods to countries and regions along the
Belt and Road is only the first step, a smooth clearance process is also another
important factor of consideration.
Therefore, market players are also anticipating the Malaysian authorities
could keep up with the new pace of the times. On top of opening up the logistics
industry, it is hope that the government could balance between strict law
enforcement and creating a business friendly environment, which could not only
protect the interests of the country, but also keeping pace with the times.
In any case, Malaysia logistics players has long stepped out of the comfort
zone, not complacent with their current achievement, they had leveraged on
Internet, the ability of information integration, Internet intelligence and big data
operation, and established a complete supply chain, that could fully achieve
excellent logistics and transportation efficiency in terms of space, time and
function.
The huge trade volume created by the “Belt and Road” and “Internet+” is
bound to require logistics services support of the same scale, in order to achieve
unimpeded trade flow.
To this end, the Malaysia logistics industry is prepared and ready to provide
superior freight services for China, the region, and even the global market.
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Malaysia International Inno-Tech Expo (MIIE), a domestic large platform

Expected to attract potential start-ups and venture capitalists
The first Malaysia International Inno-Tech Expo
(MIIE) jointly organized by the Malaysia-China
Chamber of Commerce (MCCC) and C Event
Organiser Sdn Bhd which will be held at the Kuala
Lumpur Convention Center from 23-25 November
is to welcome the arrival of the fourth industrial
revolution and the era of digitalization of the
economy and traditional industries.
Thumbs up: (third from left) Ting Young Kang, Cheng Xiao, Tan Yew Sing, Datuk Isham
Ishak and the organising committee giving the upcoming MIIE a thumbs up.

“

We successfully attracted keywa.com, which agreed to be our anchor
exhibitor. The company aims at setting up a procurement center in
ASEAN and the region to look for resources. Its potential should not be
overlooked,” Ting said.
According to statistics, keywa.com had RMB26 billion online transactions
last year. Through the cooperation with the Guangdong Electronic
Commerce Association (GDECA) and friendly associations in various parts of
China, the first MIIE Recruitment Team is confident that there will be more
e-commerce entrepreneurs from China and Asia.

MIIE expected to achieve a sales target of RM150
million.

added benefits to exhibitors and visitors.
The first MIIE, a rare domestic incubator and large platform, is expected
to attract potential start-ups and venture capitalists. Finding like-minded
financing targets for start-ups, this will lead to pioneering, innovative and
creative innovations or entrepreneurial activities.
Apart from aiming to grow together with startup companies and jointly
creating business opportunities, the first MIIE also established several subthemes. These include E-Commerce, Smart Farming, Industry 4.0, eSports,
and Blockchain.

Ting Young Kang added that the first MIIE is setting up 250 standard booths.
It is expected that 40% of the exhibitors will be overseas enterprises. The
regions will cover China, Japan and Arab countries such as Dubai.

With the development of Alibaba’s Digital Free Trade Zone (DFTZ) located in
Aeropolis, Kuala Lumpur International Airport (KLIA), domestic e-commerce
has become the focus of region and the world.

“With eSports as one of the main industries to attract the youth, we believe
that the first MIIE will attract at least 15,000 visitors,” Ting added.

With Malaysia’s abundant resources in agriculture, mining, fishery, and
forestry, the first MIIE hopes to inject more smart farming and bring crosscentury projects of the new technology revolution to local agriculture. The
development of intelligent agricultural technology will not only help young
people to re-invent the industries, but also create more new industries, such
as wireless sensors, information-based intelligent monitoring systems, and
Internet of Things technologies.

The MCCC President, Tan Yew Sing, mentioned that the first MIIE which
will be held at the Kuala Lumpur Convention Center from 23-25 November
encourages the birth of local, China, Asia and regional startup companies to
jointly explore new opportunities.
Tan Yew Sing forecast that China has moved from the stereotypical “World’s
Factory” and “Made in China” to “China’s Intellectual Creation” and “Created
in China”. This means that this ancient civilization will lead the world into
another new era of “innovation and technology”, with its immense new
knowledge-based talents and the scientific and technological foundation
that has been rapidly established over the years. I would like to urge all
Malaysian entrepreneurs not to miss this opportunity!
Witnessing the first MIIE, the Deputy Secretary-General of the Ministry
of International Trade and Industry (MITI), Datuk Isham Ishak stated
that MITI will fully support related activities in order to complement
the government’s policy of promoting economic and trade relations
between Malaysia and China.
“Malaysia and China have established trust based on long standing
economic and trade relations. Next, we will assist local SMEs to embrace
the Industry 4.0 revolution. We need the technological support and
assistance from China to create more global brands from Malaysia,”
Datuk Isham added.
The Deputy Director of the Guangdong Electronic Commerce Association
(GDECA), Cheng Xiao, said that he would bring delegation from all parts of
China to actively participate in the first MIIE.
“Malaysia has good resource so we also hope to discuss holding an
e-commerce summit during the first MIIE to achieve greater results,” Cheng
added.
250 standard booths, 6 industries
Apart from setting up 250 standard booths, the first MIIE event group
is planning more interactive platforms, such as workshops, seminars,
workshops, small display areas, and business matching to bring value-
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In line with the pace of development of the Malaysian Ministry of
International Trade and Industry (MITI), which is leading and coordinating
the National Industry 4.0 policy, the first MIIE aims to increase the level of
intelligence and awareness in the domestic manufacturing industry. The
first MIIE will assist domestic and foreign SMEs to seize the opportunity to
keep up with the trend and advance to intelligence in order to adapt to
the future of international competition. The first MIIE aims at attracting 3D
printing, unmanned vehicles, virtual reality (VR), AlphaGo and the financial
technology (FinTech) industry that the global financial companies are
actively deploying.
The Global Esports Market Report in 2017 pointed out that the global
eSports market revenue reached USD700 million. The first MIIE realize the
opportunity to invest in the use of electronic games to compete in sports—
eSports—through the young ASEAN population.
Bitcoin, the hotly traded internet trading currency in recent years, kicked off
the revolution in data blockchain for financial services. The first MIIE hopes
to promote the interaction of multiple data blockchains with local financial
services and manufacturing industries.
The first session of MIIE is currently offering 250 standard booths for
entrepreneurs who are interested in participating in this expo. Domestic
and foreign start-ups, new entrepreneurs, and Small and mediumsized enterprises (SMEs) wishing to make a transition, please call the
MCCC Secretariat at 03-9223 1188 or email to sec@mccc.my for more
information. To register as exhibitors, please call C Event Organiser Sdn
Bhd Recruitment Team at 012-2825004 or email to info@ceosb.com.my
for further information.

Malaysia Logistics Players Shine
as Belt and Road Boosts E-commerce

By | Chee Kok Ping, Jackie

Translated by | Lee Ren Hui

Last November, a Malaysian small and medium enterprise has selected
a cost-effective logistics supplier at the Alibaba international
station, and through its partner Cainiao Logistics - Int’l B2B,
and made a customs declaration form with total value of more
than USD900. A few days later, the goods were delivered to a
Chinese enterprise in Xiamen, marking the first export order of
theMalaysia eWTP hub. (Please refer to eWTP mini-dictionary)

Transcargo hopes to help
SMEs go global

by leveraging on E-commerce
T

his single cross-border transaction also marks the first milestone of
the Malaysia’s Digital Free Trade Zone (hereinafter referred to DFTZ),

which is of great significance.
The logistics supplier who completed the order is the rising
star of the local logistics industry. It is Transcargo Worldwide (M)
Sdn Bhd (hereinafter referred to as Transcargo), led by two energetic
brotherhood directors, Ong Chin Kian and Ong Chin Keong.
In an exclusive interview with the Malaysia-China Business
Magazine, the Ong brothers shared, in order to reach cooperation
with Chinese capital, the prepreaped preparatory work and the scale
of production capacity have played a key role. “For example, your
business might only handle 100 transactions per day, and the other
party (partner) can get 300 or even 1000 orders in the existing market.
Then you must have the capability to increase your capacity at any time,
to catch up with the progress and to handle the extra orders. “

The two brothers, Ong Chin Kian (right) and Ong Chin Keong,
jointly tap on the first mover advantage of the Digital Free
Trade Zone of Malaysia, to promote integration of the local
logistics industry with the global market.
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With the global economic integration, the rapidly developing logistics

was renovated last year and expanded from 2,000 square feet, to 10,000 square

industry is entering the era of competition and cooperation, and therefore as

feet. The company’s non-bonded warehouse in the Port Klang was expanded to

long as local logistics industry players are doing a job while looking for a suitable

55,000 square feet.

partner, they are making a big step closer to success, said Ong Chin Keong.

“We are also considering the establishment of a new warehouse at the

“We welcome Chinese logistics companies to start their business in

Penang International Airport and the opening of a new office in Johor. We hope

Malaysia. With the increasing speed, transparency and specialization of the

the establish strong footholds across Malaysia (North, Central and South), so to

global logistics network, we can foresee that our country will attract more

be fully prepared. “

foreign logistics providers with our superior geographical advantages (with
the Melaka Straits to the south and the South China Sea to the north). We

Add one’s value to embrace new challenges

have to equip ourselves and adapt to the needs of the new era, the new trend
of logistics or the change of consumption habits, in order to avoid being

Although Chinese modern service industry started relatively late, the
quality level is gradually catching up with the world standards.

eliminated.”

Talking about cooperation with the Chinese investor, Ong Chin Kian shared
that Malaysia’s service industry’s consciousness is slightly weaker, and hence

Forging Ties with Alibaba

there is plenty of room for improvement.

Ong Chin Keong told reporter that Transcargo has been appointed by

“Cosidering the competitiveness across Southeast Asia, Malaysia’s logistics

Alibaba as its sole agent for logistics and customs in the free trade zone. “Just like

efficiency is only second to Singapore, and has been much better than that of

the 2000 plus small and medium-sized enterprises (SMEs in short) participating

neigboring countries such as Indonesia, whose policies are relatively unstable

in the DFTZ, enthuastically promote the export of local products to worldwide,

and poor. This is also the key to winning Alibaba’s trust. The logistics industry

contributing a small part to global export.”

is a modern service industry, which integrates transportation, storage, loading,

At present, Transcargo has formally signed contracts with Alibaba’s
subsidiary Cainiao Network that mainly aims at “serving the SMEs in the world”.

handling, packing, distribution processing, delivery and information processing.
In this field, we still have a lot where we could learn from Chinese enterprises.”
With the rapid development of E-commerce in China in recent years,

The two sides will jointly tap on the growing new business opportunities of global
trade is made up of SMEs.

Chinese logistics and related industries have accumulated abundance

The DFTZ is the first step of the E-commerce giant, Alibaba, to expand

of practical experience, said Ong Chin Kian. “Think about it. For the 11

from its local market of China to overseas. And under the escort of the Malaysia

November event, the Tmall platform’s turnover is hundreds of billions.

government, industry and market participants in general share the same eager

After receiving the orders, one could easily imagine the amout of workload

anticipation of the masterplan “to be successful.”

in terms of logistics and transportation. This offers much experience and

Ong Chin Kian pointed out that the Malaysian government is welcoming

technical results in need by the local logistics industry that is in a vigorous

the DFTZ with open arms, which also means that it is paving a broad road to local

development stage. Through cooperation with Chinese capital, local freight,

enterprises eager to seek transformation. “The government gives full support

logistics and SMEs would be like riding on like a bullet train, and could grow

and cooperation to the DFTZ in terms of facilities, equipment, tax, energy and

and learn with the Chinese capital.”

other measures, and is also striving to remove all obstacles to this end. From

For example, Internet+ and eWTP are products of new technology and

the government’s decision to earmarking the highly accessible Kuala Lumpur

will help add value to local traditional products in terms of packaging, whereby

Low-Cost Carrier Terminal (LCCT) as a new land for future expansion of the free

tropical fruit and other agricultural products could be exported out of the country,

tradez zone, it is evident that the government decision-making ability is creating

and consumers across the world could easily buy then with a “click”, he added.

momentum, resolution and vitality.”
He is positive, as for Alibaba, the DFTZ is the Chinese-funded enterprise
response to the “The Belt and Road” initiative, by opening up a win - win offer to

“I believe that Ma Yun’s idea is simple yet powerful, and that is trade
globalization and facilitation. Even young inexperienced entrepreneurs can make
achieve something with the help of technology.”

the countries along the route in the “pursuit of unimpeded global trade”.

In China, local logistics industry winds the horn of “Internet+”. A new
round of scientific and technological revolution and industrial transformation

Active expansion and be the pioneer
“The DFTZ has been set up for just half a year, we have seen the growth of
local SMEs engaged in commodity exports, from the operation of daily handling

has formed a momentum for the integration of Internet with logistics industry,
and as a result, intelligent logistics has become a trend. Is Malaysia ready for this
transition into the more advanced and intelligent logistics of China?

of logistics. This will help promote industrial production and export trade in

Alibaba has attracted more than 2000 SMEs to participate in the

various fields. With the increase of export volume, the capacity of many industries

E-commerce course set up with the DFTZ and eWTP, said Ong Chin Kian sharing

has expanded, not only creating more employment opportunities, but also

his personal experience. “In some of the classes, there were people with no

driving surrounding industries and creating more local economic benefits.

experience in doing business online, and they all have benefited a lot after the

According to Ong brothers, Transcargo has increased the number of
logistics orders shipped to China in recent years, and the scale of its team has
doubled to 110 people from 50 to 60 people three years ago. Less than four years

class.”
As the corporate slogan of Transcargo,”Your passionate logistics partner”,
dedication and enthusiasm are equally important as compared to preparation.

ago, China’s logistics orders we handled was less than 10% of our turnover. Up

He believes that the DFTZ is the “right opportunity at a right time” for

to now, this proportion has increased to nearly 30%. Therefore, we need more

Malaysia to meet a right partner. The DFTZ was the first pilot station for Alibaba

people, especially those who could speak Chinese.”

and Ma Yun to carry out global experiment on trade globalization and facilitation.

In order to cope with the new orders brought by the DFTZ, the bonded

“Our country is so lucky that once the DFTZ achieved successful results, it will

warehouse facility set up by Transcargo at Kuala Lumpur International Airport

be a stepping stone to the two sides. After that, this sucessful ‘formula’ could
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Malaysia Logistics Players Shine
as Belt and Road Boosts E-commerce

then be transplanted into the region, even the rest of the world.
Our country not only grabbed the pioneering opportunity, but is
also hopeful making a leap into the global market through this
springboard,” he conceded.

The way out for Malaysia’s logistic industry
The DFTZ is not a free trade zone confined by a geographical
area, “But a pioneering concept built on the basis of eWTP, going
beyond the geographical limits,” Ong Chin Kian further explained.

Under the witness of the Ong brothers and Chinese representatives,
the first air shipment of eWTP undertook by Transcargo is officially
shipped!

The infrastructure that is open to SMEs will fundamentally
improve the competitiveness of all local enterprises on the global
stage, he added. This is also in line with our country’s vision of the
transformation into a digital economy and towards becoming the
leading purchasing and distribution center in Asia.
Ong Chin Kian looks forward positively towards the prospect
of several infrastructure projects in Malaysia injecting new vitality
into the logistics industry.
“With the operation of domestic ports such as Kuantan
deepwater port, and the new railway, undoubtedly would bring
endless impetus for the local logistics industry.”
He is particularly positive that the Trans-Asian Railway
that crosses through the Europe and Asia would allow Malaysia

After several field visits, Transcargo’s Ong brothers formally signed
the contract with Julian, the development manager of Cainiao Logistics
- Int’l B2B.

logistics industry and entrepreneurs to be among the first tap on
new business opportunities arising from connection between the
ASEAN landlocked countries and Central Asia. “After all, the cost
and benefit of railway transportation is cheaper than shipping by
sea and air. The Trans-Asian Railway is likely to stimulate a new
round of export sentiment in Malaysia. We should not forget that
our Muslim certification is internationally recognized and hence
our Bumiputra entrepreneurs would be able to benefit from this.
In turn, if our country failed to participate in this epoch-making
construction project, it is believed that we would be similar to late
participating countries and our competitiveness would be greatly

Song Hock Koon (in uniform red in the center), Director of
E-commerce of the Malaysia Digital Economy Corporation (MDec)
that cooperatewith Alibaba to create the DFTZ in Malaysia, and the
Ong brothers (standing on the left and right of Song Hock Koon)
in a group photo with participants after jointly witnessed the DFTZ
promotion ceremony.

discounted.”

eWTP mini-dictionary
As the first overseas digital center of the digital trading platform eWTP concept advocated by Ma Yun, Malaysia
DFTZ aims to promote seamless cross-border trade and enable local businesses in Malaysia to export goods through E-commerce.
The vision of eWTP is to create a digital free trade zone that allows SMEs to achieve digital docking through E-commerce, making declaration and settlement
online and more transparent, and thus easily joining global trade.
The eWTP initiative is an important policy proposal for the B20 summit and has been included in the 2016 G20 leaders’ communique.
eWTP’s initiatives include: launching the Malaysia Pavilion on Alibaba’s B2B e-commerce platform Alibaba.com, and promoting quality Malaysia products to
global buyers. The one-stop electronic cross-border trade service platform established by Alibaba is mainly to provide support for all SMEs in Malaysia in terms of
export facilitation, including market promotion and customs clearance, simplified license application and tax declaration. At the same time, it provides more perfect
financing and technical support channels for SMEs.
Since the establishment and test run of the first eWTP overseas “testing ground” in Malaysia, tens of thousands of goods from China were delivered to
Malaysian consumers. At the same time, products of Malaysia’s SMEs in the testing ground were exported to foreign countries, which means that eWTP has achieved
“global buying and global selling” for the local SMEs.
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Safround Logistics’ best-known “51Safround”

Creating Big Data,
Creating Big Opportunities

The tide of globalization has catalyzed the process
of economic globalization and free trade, fueled by
“The Belt and Road” initiative and the “Internet+”
industry, the rise of cross-border E-commerce has
rapidly changed people’s life and their consumption
habit.
To meet the changes, logistics industry players
needs to be flexible, adapt to the times and ensure
the effective supply of production for society
complementing the current lifestyle

Dennis Dwee (left) and Yang Yang Chong explains that,
the 51Safround platform is designed primarily for the
convenience of large volume of users, helping them
to reduce costs and speed up the efficiency of freight
sourcing through the transparency of the platform.

I

n an interview with the Malaysia-China Business Magazine, Safround
Logistics Regional Manager Yang Yang Chong told reporter that the

birth of Safround Logistics is inseparable from “innovative thinking,” an
avant-garde concept that gradually sprouted and is thriving in the local
traditional logistics industry. “In fact, we also implement (innovative
thinking) in the strategy formulation of the company.”
Late last year, Safround Logistics for the first time in Malaysia
launched the 51Safround, a one-stop international logistics that the
company was focusing on development of in recent years.
Yang Yang Chong pointed out that, 51Safround is a product
of new business model in adherence with the “Internet + traditional
business. “Through 51Safround, Safround Logistics provides customers
with a full range of services such as price query, waybill inquiry, online
bill amendment and online cargo space booking service”.
“The 51Safround platform is embedded in WeChat public
account. Registered users can directly view latest information of their
cargo movement on the platform using their mobile phone and be
updated with first-hand prevailing freight rates while on the go”.

Targeting young people, taking lead with big data
In response to how 51Safround will bring benefit to Safround
Logistics, Yang Yang Chong shared that, the company aims to establish
a perfect and practical “big data.” “This is a long-term and pragmatic
strategy that should not be limited to short sightedness of immediate
profit.”
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Founded by logistics operators of Malaysia and
China, Safround Logistics (SEA) Sdn. Bhd. (hereinafter
referred as Safround Logistics), is one such new
logistics players that had adapted to this new era.

Malaysia Logistics Players Shine
as Belt and Road Boosts E-commerce
He believes that online transactions are rising at an amazing speed, creating

Our country also has three major ethnic groups, i.e. Malay, Chinese and Indian.

a pool of new generation customers. “They want quick, accurate and competitive

Due to our unique ethnical composition, Malaysia is well poised as a confluence

freight service. This is a big challenge that the traditional logistics industry is

point for the three big emerging markets (China, India and the Muslim market).

facing at the moment, and Safround Logistics hopes to turn the challenge into

Language superiority and ingrained harmonious diversity have made Malaysia

a favorable change.”

rise to become an ideal trade & transshipment station along the “Belt & Road”,

Yang Yang Chong added the uniqueness of 51Safround is that as long as
one has a computer or mobile phone, they can easily book cargo space (generally

the region and the world. All these factors are expected to inject vitality into the
local logistics industry.”

referred as cargo booking) which is a very convenient feature. “Customers who

In any case, he believes that the biggest challenge facing the local industry

uses 51Safround could easily retrieve clear price details, with costs transparently

is their conservative attitude and way of operation. “Taking 51Safround as an

published.”

example, the platform will provide an “on time” information systems and a

51Safround is envisioned to accumulate a large number of users for
Safround Logistics, compiling data of customer booking habits thus providing
vital information and which in turn help to improve the platform for long term
clients.

forward step for enterprises to join the “big data” world, gaining an edge for their
enterprise”
Summarizing his past ten years’ experience in the logistics industry, Dennis
Dwee pointed out that the service sector continues to be profitable, but it would

“We hope to formulate personalized plan for our customers through a

to evolve due to increasing participation of the new generation. “51Safround

comprehensive understanding of their past records and actual needs, such as the

is a step towards integration with the new generation through innovative

frequency of sea, land and air freight that they chose in the past. The ultimate

thinking tailored to meet their ability of multitasking, mobility and preference for

goal is to provide customers with one-stop freight and logistics services to save

E-Connectivity. By using it, we can interact among colleagues and with customers

customers’ time and costs thus giving them competitive edge in this business”

all over the world, overcoming interference of time zones as a barrier that affects

Yang Yang Chong further added mobile phone has become indispensable

efficiency.”

lifestyle tool in China hence the creation of 51Safround on mobile which is very
much welcomed by our users.
“Next, our (Malaysian) team will work on modifying 51Safround’s functional
interface in order to cater to more non-Chinese speaking users.”

Chinese capital as teacher, learning through cooperation
Headquarters of Safround Logistics is located in Ningbo, and aside from
Malaysia, the group has a wide overseas agency network covering the world.

Looking forward to the next three years, the number of customers using

Dennis Dwee shared that China’s logistics industry has grown rapidly

51Safround in Malaysia will grow to thousands from 30 in the current stage,

over the last couple of decades. The Chinese logistics industry has developed

estimated Chong, benefiting the larger customer base that are younger and

unrivalled capacity, experience and technology in tandem with China’s

seeking greater efficiency.

phenomenal growth. “In order to reach such capabilities, we will have to go
through a of learning, transition and high capital input.”

Malaysia’s logistics industry benefits from
“The Belt and Road”

The scale of Chinese logistics industry defies monopoly by any single
entrance. “Besides, don’t forget, Chinese companies are actively responding to

Safround Logistics’ partner Dennis Dwee is positive the “Belt and Road

the “going out” call of their government. Coupled with client demand to move in

Initiative” to countries along route, especially to Malaysia, is definitely a golden

hand with their production line relocation, all of these make the new China-focus

opportunity for entrepreneurs.

logistics era even more indispensable,” he conceded.

He pointed out that Malaysia’s comprehensive legal framework provides

“The enthusiasm and passion the Chinese put into their work is a real eye

protection for the interest of entrepreneurs & investors. This in addition to

opener. This kind of working attitude somewhat lacking in our country and it is

supportive government policy & governance, excellent bilateral relations, and

worthy to be imitated” said Dennis Dwee summarizing his past experience of

coupled with Malaysia’s active participation in the “The Belt and Road,” has

having been based at China.

repeatedly highlight the potential of Malaysia to be promoted as a regional
logistics center.

He enthusiastically shared with reporter the interesting experience of
visiting the Ningbo headquarters recently with Yang Yang Chong. “We touched

“We must understand that the global model of production has changed

down on Friday night and were warmly received by our colleagues at the airport.

dramatically. China, long regarded as “world factory”, has already achieved a

What followed immediately was a meeting during our late dinner. Thereafter we

qualitative leap. That is to say, many products that are printed with “made in

had ongoing meetings continuously over three days. On Sunday evening, over

China,” are actually now designed & innovated by China, and then allocated

a wedding dinner, business discussion was our main and only topic. While it

to regional or global production lines, where they are divided into production

was non-stop weekend of business talks, both of us didn’t feel tired as we were

and assembly. Transport of goods between the production lines, along with

buoyed by the passion and enthusiasm of our colleagues”

the expansion of consumption and orders, have greatly benefited the logistics
industry.”

Lastly, he shared his two cents with local entrepreneurs that wish to
establish cooperation with China. In addition to considering profit, Chinese

Dennis Dwee encourages logistics industry in Malaysia and young

entrepreneurs attaches great importance to interpersonal relationship. “They are

entrepreneurs to make good use of the new logistics centers such as Malaysia’s

prudent and it is their culture to spend time to truly know their potential partners.

Digital Free Trade Zone (DFTZ), set up by the government for E-commerce supplier

The trust between the two sides is built from interaction of regular visits, frank

and “Internet+” as well as the prevailing business friendly policies in order to be in

negotiations and genuinely knowing one another. Once this relationship is

the lead. “Our country also enjoy the advantage in terms of both geography and

established, it creates a solid foundation for long-term future cooperation.”

cultural orientation. Malaysia is located at the heart of the ASEAN geo-economy.
ASEAN Economic Community ( AEC) promotes trade liberalization thus opening
Malaysia to a potential market of 600 million consumers of growing affluence.
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Prudent yet Optimistic
Transhub highlights the importance of
ROAD & RAILWAY SERVICES
Creating Big Opportunities

With their pragmatic and change-seeking attitude, Dato’ Gnatuadan bin Hj.
Othman (from left) and Mr Low Chun Kee and Mr Low Siong Heng fortify
Transhub’s position in the international shipping industry.

In order to achieve smoother trade, “infrastructure construction first” has become a new strategic highlight responding
to the “Belt and Road Initiative”. For developing countries along the route, demand for infrastructure is particularly
strong. In countries of the region, railway, highway, port, power, telecommunications, energy, water and other large-scale
infrastructure projects could be seen being implemented vigorously one after another.
In recent years, there has been a boom in railway construction in Malaysia. A comprehensive infrastructure system would
help to shorten the gap between logistics and the flow of people, and thus improving efficiency.
“However, having the hardware is not enough. How to effectively open up cross border railways and highways to the
market, to break monopoly with healthy competition and let local logistics industry becomes more “lively”, are also some
of the soft spots that the authorities should pay attention to.”
In line with the principle of market liberalization and competition-promoting progress, Transhub Lines Sdn. Bhd.
(hereinafter referred to as Transhub) Director Low Chun Kee put forward the above suggestions to the Malaysia-China
Business Magazine. Let’s listen to Low’s sharing on how Transhub management maintains a “balanced” action plan that is
prudent yet optimistic, while actively responding to the “Belt and Road Initiative”.
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F

rom Low Chun Kee’s point of view, the “Belt and Road Initiative” has led to a

countries. If the governmental failed to strictly guard off these investors, it

global “large-scale diversion” of production lines, division of labor are bow

would inadvertently introduce foreign enterprises and industries that bring

being assigned to different areas with more frequent trade activities, and to

environmental damage and pollution to the country and the consequences

logistics industry in Malaysia, which is a transit center, this certainly brings more

would be unimaginable.”

good than harm. “China’s policies encourage Chinese enterprise to “go out”, and

Just like the demand for opening up railway and highway logistics industry,

Chinese enterprises have also been very careful in planning and implementing

the main consideration of introducing foreign capital should be based on

the transfer of production lines to multiple countries along the route in the region,

enhancing value-added and technology transfer, he opined.

decentralizing the originally centralized capacity.
The demand for freight transport between these production lines provides
new business opportunities for the logistics industry.”
He pointed out that this also provides a good indication of the usefulness

“In particular, heavy metals, and scrape plastics, have been opposed by
many advanced countries. Even if there is short-term profit, our government
should set up long -term, high threshold on foreign investment, so to not
comprising the people’s livehood and welfare now.”

of China’s active establishment of a fully accessible railway in mainland Asia. “The
Pan-Asian Railway and the Asian expressway network built by China or with China

Halal Hub In Port Klang

providing technical and financial assistance would be another new transportation

Malaysia, being a Muslim country, is recognised globally adhering to strict

mode besides the international shipping. This is undoubtedly a favourable result

halal procedures to certify HALAL GOODS. This provides opportunities for China

to both the logistics industry and the consumers.

entrepreneurs who wish to sell the goods to Muslim countries to use Malaysia as
the platform to certify the goods to halal requirements.

Logistics Industry Awaits To Tap On The Rise of Railway
and Road System

Rise of E-commerce Adds Value to Logistics Industry

In any case, Low believes that the cross-border railway system just started

Low Chun Kee is optimistic that E-commerce would bring a whole new

in Malaysia, the authorities and the market are still in the exploration stage,

climate to the local logistics industry. “For the traditional logistics industry, low

and there is still much room for improvement. “First of all, the industry is still

cost is the rule of thumb. The rise of E-commerce injected new vitality into

not open enough. As a mass transport tool, railway should be available to all

the logistics industry and let consumers pay more attention to transparency,

qualified logistics operators with good business records. However, the industry

effectiveness and quality of service. Of course, compared with foreign successfully

is still monopolized by enterprises with large containers volume. In the long run,

on track “Internet+” logistics” industrial development, the application and mastery

this phenomenon is not fair (for the logistics industry) and is not healthy (for

of E-commerce of local logistics industry is still in preliminary stage, even in terms

consumers).”

of establishment of new business model basing on this foundation.”

Even if the railway and road systems are available to all logistics players, the

He cited the experience of China as an example. “When the world looks

lack of experience, knowledge, talents and capital of majority logistics providers

at China, it is often misunderstood of prejudiced by the threat theory of Chinese

in handling freight volume comparable to that in China is another technical

capital, because of the scale and technique of Chinese capital doing business.

difficulty to overcome, he further added. “This would entail a big investment that

Personally, I don’t believe that Chinese people always use monopoly as the only

goes beyond the capacity of the local logistics industry. Therefore, one of the

goal. China’s domestic demand market is large enough. Through the use of

ways would be to find ideal Chinese Logistics partners with the ideal potential

E-commerce, it is effective to connect the large towns across the continent. Then,

for cooperation.”

with its large-scale pipelining, all orders are processed systemically and efficiently.

Transhub welcome Chinese or foreign investors interested in establishing

As the quantity of the order is large and uninterrupted, and the competition

a cross-international partnership to be its partners and associates. At present,

between peers is big, the Chinese logistics industry can always put forward the

Transhub operates total logistics in all the major seaports in China. Low Chun Kee

most affordable price. For an outsider who can’t see the logic or a person who

said, with increasing frequency of intra-trade between Malaysia freight forwarders

can’t adapt to it at times, it is always a serious threat.”

as a result of the “ Belt and Road Initiative”, Transhub management is likely to make

He suggested that the local logistics industry to strengthen itself for the

more frequent visits to the “source”, i.e. China, in order to among the first to tap

future. For example, firstly, achieve capacity automation and a comprehensive

on any arising opportunities.

computerization of the operation chain. Secondly, carry out a positive and

“As long as there is international trade, whether through sea, land or air, all

strategic expansion of capacity to prepare for receiving larger orders.

over the world needs logistics services. The only different is that customers have

Data showed that Transhub Group of Companies is authorised by Port and

different needs at different times. The logistics industry must know how to adapt

Customs Authorities to handle domestic/international custom clearances and

to the changes at different times and master the latest technology to satisfy their

vessel operations in Malaysia Ports. We are the NVOCC Principal owner operating

customers.”

liner services of dry boxes and special equipments between Malaysia, Indonesia,
Singapore, Thailand, Vietnam and China Ports.

Set High Treshold To Attract Chinese Capital

Looking forward for the future, Low Chun Kee aiming to gradually

When it comes to the Chinese capital investment boom in Malaysia, Low,

transform Transhub from mainly offering sea shipping service to a multi services

who has been in the logistics industry for many years and has personally be in

of sea, land and air logistics. Transhub pointed out one of local Japanese company

contact with many industries, called on the government to achieve a balance

has successfully use road system to carry goods from Singapore sketch until

between attracting investment and setting up the threshold. “The authorities

destination Shanghai, China, which also means that it had officially caught onto

need to carefully screen and issue approval. With the rise of environmental

China’s the “Belt and Road Initiative.” This is a goal worthy of learning and working

conversation and health awareness in China, many Chinese factories that are not

towards by Transhub.”

in line with local standards have shifted their production lines to neighboring
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By | Chee Kok Ping, Jackie

Translated by | Lee Ren Hui

The newly rising E-commerce is a fertile land full of entrepreneurial nutrients. It has nurtured countless small and
medium-sized businesses to grow exponentially over the years. Even small, self-employed and micro businesses
have also engaged in this medium. However, due to some limitations, small and medium-sized enterprises (SMEs)
are facing increasingly fierce market competition, and thus, losing to large enterprises in terms of economic and
production efficiency. What they need is a set of enterprise logistics management model that caters to SMEs requirements, in order to respond to the challenges of the new economic environment.
As a result, MY POSMAN, a new logistics provider with the slogan “serving you”, is established with a vital aim of
providing air and sea shipping services from China to Malaysia and Singapore for SMEs.
MY POSMAN partners, KJ Lai (left) and Stephen Heng (right), in an interview with
Malaysia-China Business Magazine, are delighted to share with the reporter the company’s
future blueprint and vision. “Within 3 years, we aim to provide a comprehensive online and
offline system for local, traditional transport operators, that is, providing an innovative
logistics management system that helps SMEs or E-commerce players to provide more
favorable, transparent and open services while promoting foreign trade cooperation. For
our 5 years vision, we want to complete the online real-time system program, to complete
data integration, analysis, and local warehouse automation service; in the next 10 years,
we expect to achieve process transparency, logistics process unification, and sharing of
resources, data, and information, and ultimately giving back to society. “

10
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W

hen enquired about his view on the “Belt and Road Initiative,” KJ Lai said
he is optimistic. As a bridging initiative between land and sea trade, it
has successfully revitalized the business passion globally, which provides an
opportunity for the development of logistics enterprises and brings cross-border
E-commerce activities to a new peak. “Cross border E-commerce is leading the
new development of global trade and investment with new methods, channels
and rules which are at play. Cross-border E-commerce activities which are highly
interconnected with smooth flow of trade is booming and has fully stimulated the
potential of free trade, enabling local and foreign consumers to benefit from it.”
According to Stephen Heng, prior to this, import and export activities are
mostly handled by large logistics companies with complicated custom clearance,
certification and testing procedures. Nowadays, logistics companies are no
longer limited by size, but more focusing on how to make use of new logistics
technologies to help SMEs achieve the right to trade, so they could really enjoy
the rights and interests of free trade. “Thus, the “Belt and Road Initiative” and
cross-border E-commerce have given birth to new logistics companies such as
MY POSMAN, which specializes in the provision of online, systematic logistics
management for SMEs. With the rise of E-commerce and Internet, market players
like micro businesses and online sellers could easily buy goods from China, and
then arrange direct shipment to their customer’s doorstep through services offered
by MY POSMAN. As a result, the demand for express parcel delivery also increases.”
Stephen Heng also revealed that about 60% of MY POSMAN’s customers are SMEs.

Malaysia logistics procedures need standardization
Stephen Heng pointed out that the rapid development of the “Belt and
Road Initiative” and cross-border E-commerce have brought great challenges for
the current logistics players. The increasing volume of trade requires an equivalent
logistic support capacity for a smooth trade. “But so far, Malaysia has yet to have a
comprehensive logistics information platform, the suburban logistics facilities and
equipment are incomplete, the domestic logistic operation procedures are not
standardized, and most of the companies have outdated logistic management.
These factors have contributed to a mismatch in supply and demand.” Stephen
Heng further explained that a logistics company is different from courier service
company. The aim of courier service company is to deliver the parcel to the customer
safely and quickly. But the ultimate goal of a logistics company is to help enterprises
reduce transportation costs and achieve zero inventories by effectively managing
and supervising their logistics. In MY POSMAN point of view, it is imperative for
logistics players to continuously improve the new logistics technology, fully
utilize the data and new technology for better resources integration by helping
entrepreneurs to reduce inventories, avoid mismatch of supply and demand and
ultimately improve the country’s economic efficiency as a result.
Referring to last year’s Double Eleven (11-11) as an example, KJ Lai added
that the courier service companies couldn’t cope with the large number of
parcels that entered Malaysia, and this had led to logistics congestion. He
thinks that courier service companies should accelerate transformation to
smart logistics management, and adopt a fully automated warehouse system
for storing, picking, and distribution of parcels. “Behind the automated
warehouse system, the integration of data is vital. MY POSMAN believes
that logistics companies should integrate data to provide data prediction
on daily parcel estimation for courier service companies so that they could
manage their resources and vehicles effectively to reduce the risk of logistic
congestion.”

China’s experience is a worthy emulation
Stephen Heng shared that he loves to explore new things. “When everyone
was obsessed with local online shopping, I started to buy directly from China
through cross-border E-commerce. I faced a lot of obstacles in the beginning but
in the process of ‘trial and error’, I have found that Malaysian logistics companies
have great room for improvement, and realized that both the end consumers and
the SMEs have limited right for free trade. They have limited choices and have to
buy at higher prices from the importers or big merchants. This has led me to the
idea of establishing an innovative logistics company that could solve this problem.
When negotiating cooperation with our China counterpart, we found that China
welcome foreign traders especially Malaysian traders as we share common

language and cultural background. We also advise entrepreneurs to pay a visit to
China to explore and learn from their creative and innovative business models and
speedy development.”
Therefore, the management of MY POSMAN also hopes to create an
enterprise culture of “lifelong learning and continuous innovation to create a winwin situation.”
After countless visits to China and meeting with Chinese entrepreneurs,
what has impressed Mr Lai the most is their mindset. Chinese businessmen, even
taxi drivers, have an open-minded mindset and are ready to accept any possible
mutual venture to improve their business.
“E-wallet such as Alipay and WeChat wallet’s success are some of the best
examples of the open-minded attitude embraced by the Chinese. The swift
adaptation and trust of new technologies has enabled a smooth and speedy
implementation of E-wallet in almost every part of China within a few years. They
are very open-minded, and their level of acceptance and trust towards new things
is high as well. We should learn from their attitude and capability to accept new
things.”
Besides that, Mr. Lai also believes that Chinese businessmen have no
hesitation in sharing their business experiences, business models, methods
and data to achieve reap mutual benefit with the businessmen in the same line
regardless of the size of the businesses. “This also allows information data being
pushed to a higher level of usage and effectiveness. They are willing to share
experiences, methods, data, and hold on to their principles strictly. ”

Malaysia, potential hub of international entrepot trade
Mr. Lai pointed out that during logistic peak season, current logistic system
and process in Malaysia are still unable to cope with the high volume of parcels.
This has discouraged foreign entrepreneurs entering Malaysian market, and also
caused the local E-commerce entrepreneurs failing to deliver their products to the
customer on time.
“As you could imagine when Digital Free Trade Zone (DFTZ) is fully
implemented in Malaysia, the speed of custom clearance would be improved
tremendously and the logistic of in/out flow will be pushed to the next level.”
Lai on the other hand sees some areas for improvement in the system and
operational process in Malaysian logistics industry. “Some of the weaknesses
are, lack of online system or outdated system, low logistics transparency, nonstandardized delivery services, poor sense of responsibility, and failing to fully utilize
the logistic data.” He thinks that the most critical drawback is the conservative
business mindset, which has caused the IT system and data sharing not being able
to be fully utilized in Malaysian logistics industry.
Stephen Heng opines that in order to close the gap the logistics industry
is facing today, the logistic players have to invest to upgrade their online logistics
system to a real-time system. “This will improve greatly on the logistic transparency.
Furthermore, real-time logistic system will optimize the delivery process, improve
pre-sales and after sales services, and effectively improve inventory management.
A good logistic system plays a major role in the logistics industry, but often due
to conservative business mindset, a lot of companies are unable to fully utilize the
system, therefore causing the company unable to break through.”
Both founders of MY POSMAN agreed that, once the “Belt and Road
Initiative” commences on a full scale, Malaysia’s logistics industry players
need to run their business with open-mindedness and set a high vision to
remain competitive in the game and even forge more opportunities with
foreign entrepreneurs. Let’s grow together and benefit from the “Belt and
Road Initiative”!
“Along with the development DFTZ, Malaysia is continuously strengthening
its basic facilities such as ports, railways and other systems, in order to create a
new logistics hub.” KJ Lai and Stephen Heng concurred that once the DFTZ is
fully developed, it would present a never-seen-before international trade market
model. “Malaysia will become an important international entrepot trade hub, and
in turn directly boost the local logistics industry. Not only the rules of the game
of the local logistics industry would be changed, the models of many industries
would also experience changes as a result. Express logistics is poised to become
the best partner that could never be separated from our daily lives.”
2018/04-06
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Unicom Event Marketing

Starts New Engine for

Brand Advertising!
In order for companies to maximize brand equity, a pro-active, strategic
and well-integrated promotional plan is critical for both brand awareness
and brand affinity. In our rapidly changing society, companies must
think out of the box in order to stay one step ahead, stand out from the
competition and gain trust from consumers.
Two young and energetic entrepreneurs -- Jason Yong and Vincent Tan,
are passionate about ‘proactive marketing.’ After acquiring a fleet of 16
mobile trucks, they set up Unicom Event Marketing Sdn. Bhd. (hereinafter
referred to as Unicom) to help companies overcome current marketing
challenges and reach today’s busy consumer.

I

The trio – (from left) Unicom Malaysia Co-Founder
Jason Yong, Finance Director Vincent Tan, and
Business Development Director Samantha Lee, are set
to expand Unicom Mobile Truck advertising services
across Singapore, Malaysia and Thailand, unveiling a
new chapter in the local event management scene.

n an exclusive interview with Malaysia-China Business Magazine, Unicom

Jason Yong has been delivering successful event planning and

Co-Founder cum Managing Director Jason Yong passionately shared his

marketing services to a wide range of companies since 2008. In 2012, after

story about the conception of Unicom Mobile Truck. We asked, how does

receiving a strong interest from new and existing clients, he transformed

Unicom Mobile Truck help brands capitalize on business opportunities,

his business model to focus on the Unicom Mobile Truck. “Frankly speaking,

particularly with new consumption habits spurred by the rise of social

we enjoyed a honeymoon period from 2012 to 2016 as we were the pioneer

media platforms and the “Internet+” industry?

provider of the mobile truck advertising concept. But with success, comes

Jason Yong believes that today’s modern customers, dominated by a

competition and in the past two years, many event companies have tried to

younger generation, are no longer satisfied with “passive” brand advertising.

replicate our concept. But, being the pioneer, we are confident that Unicom

“Times are indeed different now, but millennials’ are often misunderstood.

Mobile Truck is able to provide our clients with high quality assurance,

There is a misconception that the rise of social media means younger

enthusiastic execution, and strong strategic planning leveraging on our

customers don’t like interaction. But if you look at the “Like, Share, Tag,

diverse experience”.

Comment” functions at the heart of social media, it is evident that today’s

The barrier to entry is helping Unicom to protect their business.

younger customers want to become participants in every aspect of a new

Purchasing and modification of a mobile truck costs more than RM300,000,

brand building, they don’t want to be passive receivers.”

hence not many investors are ready to take on such a venture.

Unicom Mobile Truck offers proactive approach

Unicom Mobile Truck welcomed by
Chinese E-commerce Companies

The unique selling point Unicom Mobile Trucks offers is that unlike
traditional advertising, the trucks are not restricted by places, people or

Since the start of E-commerce in Malaysia, the E-commerce industry

time. Jason explains, “We can shuttle our trucks across streets and lanes,

has been developing steadily. According to data, the value of E-commerce

drive through big cities and small towns, position our trucks at populated

industry in Malaysia has reached USD5.7 billion.

commercial buildings, universities and colleges, and even travel across

Jason Yong is confident that Unicom will be able to support the

states and borders. The result is a greater advertising impact that exceeds

growing group of micro dealers (micro dealers on mobile Internet) that is

expectations and delivers a strong return on investment.

fuelling the growth in E-commerce, including new, small and medium-sized

He added, “Unicom Mobile Trucks are a cost-effective investment,

enterprises, and Chinese enterprises entering Malaysia, or other Southeast

especially for clients who need an immediate effect. Our experience has

Asian markets based on the “small investment with large (advertising)

shown us that it is far more worthwhile for clients to invest their advertising

effect,” that Unicom Mobile Trucks offer.

budgets on mobile trucks rather than setting up a stationary booth tied to

“We have found, in view of the bright future of the Malaysian market,

a specific location. Our clients have shared with us, that our mobile trucks

many intermediaries or micro dealers who sell Chinese imports, have

deliver a much more impressive result.”

been investing in big and small activities with the aim of building brand
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“Our trucks are our core assets, however
we strive to progress and we are
continuing to seek progress in research
and development (R&D) to enhance and
compliment our offering. Leveraging
interactive software and innovative
technology such as touch screen, virtual
reality (VR) and artificial intelligence
(AI), we are able to further encourage
brand interaction and enhance consumer
experiences. This enables our clients’ to
deliver compelling messages and capture
and retain customers by ‘entering’ the
life of consumers.”

Chinese developers are using Unicom Mobile Truck as an advertising
tool to create innovative marketing gimmicks. The truck has enabled
developers to promote their new development projects throughout
the country in a mobile and innovative way. Unicom has provided
developers with the opportunity to meet with potential buyers
face-to-face by showcasing scaled housing models to the masses at
their convenience.

awareness,” Jason said.
He believes that the success of a brand promotion lies in the size of

and a large number of young consumers it is definitely a market that cannot
be ignored in our expansion plans.”

the crowd engaged as this determines the amplifying effect. “Especially

Yong is also optimistic that the presence of the Malaysia-Singapore

new enterprises that are ambitiously looking to create a distinctive brand

High-Speed Railway and the Trans-Asian Railway will benefit business. By

image and cultivate a new group of consumers in Singapore, Malaysia and

connecting neighbouring countries with land transport and simplifying

Thailand, Unicom is able to deliver impressive results!”

customs clearance procedures it will strengthen Unicom Mobile Truck’s
“transnational advertising route” across Singapore, Malaysia and Thailand,

Unicom Mobile Truck Designs Advertising Route Across
Singapore, Malaysia and Thailand
After gaining a strong foothold in Malaysia, Unicom found likeminded investors in Singapore two years ago and launched three Unicom Mobile Trucks for the local market, revealed Jason Yong.
“Our medium-term goal is to develop a new market (country)
every three years. We expect to launch in Thailand in 2019, paving the
way for the launch of advertising route packages across Singapore,
Malaysia and Thailand. Studies showed Indonesia, who is on the other side
of the Straits, is not a priority yet. However, with a population of 260 million

with the possibility of driving inland to Central Asia. “This is certainly what
the clients would love to see. Once the resources are integrated, they
would get an even higher value of service in return.”
He believes if Chinese enterprises intend to venture into ASEAN or
Southeast Asian markets, in conjunction with the “Belt and Road Initiative”, their first stop will be to conquer those countries located on the
central axis of the “transnational advertising route” Singapore, Malaysia
and Thailand. “The engines of Unicom Mobile Trucks are all warmed
up and ready to support Chinese enterprises entering the Southeast
Asian market.”
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China’s Excellent Agricultural Technology

Take Root in ASEAN
M

alaysia-China Chamber of Commerce (MCCC) held the 2018 Chinese New Year
Celebration at The Federal Kuala Lumpur on 24 Feb (9th day of Chinese New
Year). There were 40 seats, attracting 400 representatives from politics, economics,
culture and education.
Malaysia-China Chamber of Commerce (MCCC) held the 2018 Chinese New Year
Celebration at The Federal Kuala Lumpur on 24 Feb (9th day of Chinese New Year).
There were 40 seats, attracting 400 representatives from politics, economics,
culture and education.
Tan Yew Sing, President of MCCC pointed out that for the Chinese community, New
Year reflects the rhythm of the peasants’ lives. Such tradition lasted for 3,000 years
in China and Asia.
With the development of science and technology, a lot of new technologies have
been deeply integrated into life nowadays and thus giving birth to the countless
new ways of celebrating Chinese New Year.
Especially in the era of mobile Internet and young people who are accustomed to
“mobile” lifestyle. Shopping, entertainment, travel, social networking, red packet as
well as blind dates can all be done with one click.
In the era of high competition and intelligence focusing on artificial intelligence (AI),
shared economy, e-commerce and the “Internet+” strategic industries, our country
must strongly consider leveraging technology to promote traditional industries,
and to drive development with innovation.
“The expansion of the world’s population has aggravated human consumption
of the earth’s resources. Modern agriculture has been developing towards the
direction of knowledge intensive and high efficiency,” Tan said.
China’s Excellent Agricultural Technology to Take Root in ASEAN
Looking forward to the future, with the increasingly close cooperation between
China and ASEAN, more and more China agricultural enterprises would make their
foray into ASEAN countries.
It can be predicted that more and more China technology “genes” would be injected
into the exceptional ASEAN products of high quality and low cost, so that China’s
excellent agricultural technology would take root and bear fruit on the ASEAN soil.
Malaysia is richly endowed by nature and hence rich in natural resources. The
government and the business community should tap into the current favorable
China-Malaysia economic and trade relations as the basis, with technological
innovation as the goal, accept and learn the accumulated technological
achievements of China with an open attitude, in order to better foster and enhance
our various traditional industries.
Strengthen Tourist Facilities
Tan added that we also see that taking holidays is a popular way for the Chinese in
celebrating the traditional Spring Festival. According to the “2018 Spring Festival
Outbound Travel Trend Forecast Report” jointly issued by the China Tourism
Research Institute and Ctrip Tourism, it was estimated that the number of outbound
tourists would reach 6.5 million this Spring Festival holiday, the largest in history.
Fortunately, in order to cater for a large number of China tourists during the Chinese
New Year, the Ministry of Tourism and Culture Malaysia had issued 200 temporary
tour guide licenses, and 2,200 China tour guides are ready to receive these China
tourists.
The Malaysia Inbound Tourism Association (MITA) estimated that this year’s Chinese
New Year would usher in 250,000 China tourists, increasing from about 200,000 last
year.
As a popular tourist destination in Southeast Asia, Malaysia should strengthen both
soft and hardware facilities, such as Chinese language signage, Mandarin-speaking
tour guides, including introducing innovation of science and technology such
as mobile phone payment system, in order to stand out among popular tourism
destinations in neighbouring countries or around the world, so to continue to win
the heart of China tourists.
MCEC 2018 in Nanjing, MIIE First Held in November
Tan also announced that in response to the high-intelligence trend, the MCCC is
in full swing preparing for the first Malaysia International Inno-Tech Expo (MIIE) in
November this year at the capital city landmark Kuala Lumpur Convention Center.
Another annual major event of MCCC, the Malaysia-China Entrepreneur Conference
(MCEC) had received overwhelming response in 2017 and gain high attention from
China. “This year, we are proud to announce that we have secured the recognition

and confirmation of Jiangsu Department of Commerce to bring this year’s
conference from Malaysia to Nanjing in Jiangsu Province. We would like to call on
local entrepreneurs with strong ambition and clear understanding of economy and
trade between Malaysia and China to join us in this conference, in order to create
more specific business opportunities and achieve an even fruitful outcome.”
The Minister of Plantation Industries and Commodities (MPIC), YB Datuk Seri Mah
Siew Keong, said that as the European Union refused to import palm oil, Malaysia
should find another way, such as targeting the China market. As China is the second
largest importer of palm oil and related products in the country. Last year, the
imported products had a total of HKD9,420 million, a 6% increase from RM8,850
million in 2016.
“This is very important to our country because when we face a crisis, a good friend
(China) stands up and speaks. This signifies the relation between Malaysia and China
is getting better,” Mah said.
Mah expressed his gratitude to H.E. Bai Tian, Ambassador Extraordinary and
Plenipotentiary of the People’s Republic of China to Malaysia who visited the
department for the first time at the press briefing by mentioning that China sets no
restrictions on the import of Malaysian palm oil and that no relevant laws restrict it.
Mah added to encourage China to invest in Malaysia, especially the palm oil,
industries and commodities, because China has a huge consumer market.
On rubber, Mah said that China imported Malaysian rubber products and related
products worth about RM8.1 billion last year, a 70% increase or nearly RM4 billion
compared with RM4.8 billion in 2016.
“The world’s best biomass energy industrial technology is in China. At present,
Malaysia’s most potential industry is biomass industry. Our country has a large
number of palm oil, we hope that China investors will invest together with local
entrepreneurs in this potential industry and the rubber industry,” Mah added.
Not Compromising EU Discrimination
“Although Malaysia is a trading country, Malaysia needs to maintain good relations
with other countries in the world. However, it will not compromise on discrimination
against palm oil in some countries,” Mah said.
“The EU is Malaysia’s largest importer of palm oil and related products with an
average annual import value of RM11 billion in palm oil and related products in
Malaysia, which is a huge sum because Malaysia exports 2 million tons of palm oil
every year to Europe, of which 30 % of the oil used for biodiesel purpose. Therefore,
the relevant resolution will have an impact on Malaysia, the world’s second largest
palm oil producer, and also had an impact on Thailand, the largest producer, and
Thailand, the third largest producer.
The European Parliament passed the ban on imports of palm oil into the region
on January 2021 to prevent deforestation. After voting to exclude palm oil derived
biofuels from the EU’s renewable energy sources, the European Commission and
the European Council need to agree with it. The relevant process will take several
months. Mah said that the production of other vegetable oils like soya bean oil,
sunflower oil and rapeseed oil contribute to deforestation too. However, they can be
used until 2030, which is unfair with the refusal of palm oil in 2021.
Mah added that the EU, comprised of 28 countries, passed the resolution after the
parliament passed the individual consent of 28 countries.
“Before the Chinese New Year, I visited the governments of the six largest EU
countries and five of them do not agree with this bill,” Mah said.
“This is the first Spring Festival I spent in Malaysia, the festive decorations, dragon
dance, lion dance, prosperity toss (Yee Sang) and toasting (Yum Sheng) are
everywhere. The peaceful festive atmosphere left a deep impression on me as if
I was celebrating back at my hometown,” Chen Chen, Minister Counselor of the
Embassy of China in Malaysia said.
In addition, Chen believed that in the era of globalization, some European countries
adopted the closed-door policy. He described the move as going against the trend.
The world economy is disrupted a little. Some powerful and wealthy countries have
taken the closed-door policy approach in this era of globalization. Some did not
want to stay in the alliance. This is actually going against the trend of the world.
Chen reiterated that China will always welcome Malaysian products. The embassy
of China will strengthen the co-operation between the two governments,
departments and businesses to bring in palm oil, durian, bird’s nest and other
agricultural products into the China market.
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MCCC to Become a Learning Organization

Group photo: Participants taking group photo with Tan Yew Sing, MCCC President and speakers.

T

he Malaysia-China Chamber of Commerce (MCCC) and its Johor Branch
co-organised a two-day training in Forest City for all its branches in order
to enhance the branches’ organizational capabilities and competitiveness.
This year, MCCC will continue implementing its goal in becoming a learning
organization. It plans to organize various trainings including innovative
and entrepreneurial courses to create a culture of active learning and
creative exploration so that young members can grasp the economic and
trade knowledge and management skills. For example, training courses
can enhance the competitiveness and organizational skills of young
entrepreneurs, Secretariat staff, corporate members and the National Council
Members through the knowledge sharing of each speaker.
For this training, MCCC invited Low Chee Chong to talk about the techniques
to hold better meetings, Ann Woo, a local well-known philanthropist to share
her extensive experience in philanthropy and Tang Ah Chai, a well-known
commentator to talk about non-profit organization (NPO) administration
and financial management.
Tan Yew Sing, MCCC President shared his years of experience and observation
on ‘Pattern Thinking and Strategy Application’ with the participants.
Tan believes that policymakers must keep up with the trend and the pulse of

the mega trend in order to take advantage of the situation in this constantly
changing new era.
“It’s just like the rise of modern China that is at the forefront of the world
in terms of economy, humanities or technological knowledge. Malaysia
and MCCC is currently working closely with China to jointly build and
share under the Belt and Road initiative,” Tan added.
Low Chee Chong explained about systematic proceedings and procedures.
It covers purpose of meeting, dos and don’ts, and the role of chairman.
Ann Woo shared about corporate social responsibility (CSR) and charity
fund-raising strategy, creative fund-raising, and etc.
Tang Ah Chai put forward the details of how an excellent non-profit
organization can create civil society, improve administrative ability, public
fund-raising, and brand building.
This training at Forest City 5-star hotel is sponsored by Country Garden, an
international public listed company that is listed on the Forbes List of the
World’s 500 Biggest Public Companies. The National Council Members and
participants are impressed by the scale, progress and standards of the new
project after visiting the showrooms in Forest City.

MCCC actively seeks more women entrepreneurs to join the chamber

M

alaysia-China Chamber of Commerce (MCCC) will actively seek
more women entrepreneurs to join the chamber. The Sabah
Branch President, Datuk Liew Chun Tai, also supports this act by saying
that the establishment of the Youth Wing and Women Entrepreneur
Committee will become one of the branch’s future goals.
Datuk Liew Chun Tai welcomed the visit of Women Entrepreneur Committee
from West Malaysia to Sabah and expressed the hope that both sides will
establish closer ties and have greater cooperation in all aspects in the future.
Datuk Liew also urged the Women Entrepreneur Committee to encourage
more female friends or business partners in Sabah to join the Sabah Branch.
This will provide everyone a chance to participate in various activities and
programmes.
Datuk Liew also briefed the Women
Entrepreneurs about the various
advantages of Sabah. For instance,
Sabah is near to Indonesia, Brunei, and
Philippines. It is the center of ASEAN
countries with 600 million people in
the market. Therefore, Datuk hoped that
they can develop their businesses in
Sabah and not only in China.
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Shirley Low, Chairman of the MCCC Women Entrepreneur Committee,
revealed that this time she will try to recruit more Women Entrepreneurs to
join the committee. She would like to pay a courtesy visit to the nine branches
of MCCC within a year and Sabah is their first station. During their stay in
Sabah, they will also pay a courtesy visit to Sabah Women Entrepreneurs &
Professionals Association (SWEPA), Rotary Club Kota Kinabalu, and Kota
Kinabalu Hardware, Machinery & Building Materials Traders Association.
“According to statistics, Government departments have more than 30%
of women are in the management level. In the private sector, only 15%
of women are in the management level. There is still much room for
improvement,” Shirley said.
Both sides also discussed various latest
commercial and building materials
and other information, as well as the
development of various industries in
Sabah, such as bird’s nest industry,
tourism industry and construction
industry.

F

ocus Activity

Tan Yew Sing: Talents are Important Human Capital for

Future Economic and Trade Exchanges

T

an Yew Sing, President of Malaysia-China Chamber of Commerce
(MCCC), said that talents will become important human capital for
future economic and trade exchanges between Malaysia and China.
Tan said that human resources or human capital is the most important tool
in the knowledge-based economy.
Taking the current trend of high-tech development as an example,
artificial intelligence, e-commerce and the Internet are new technologies,
highlighting that talents are the most important asset for a country.
Tan added that Malaysia should learn from China because capital
is not just money but also talents, network, thinking and products.
Tan emphasised the importance of accepting the change. This refers to
the China government’s reform in terms of quality.
“We can see that (China) is guided by theory, ambition and excellent human
resources,” Tan added.
Tan pointed out that the new era and new market emphasised by the new
China leadership is not only a slogan, but is driven by innovation. This is
evident from the enthusiasm of the China citizens in entrepreneurship and
training of talents.
“The number of their university graduands has surpassed that of the United
States and their economy has grown to a high-quality development. Now
that they have seen their achievements, they also examined their own
problems including acknowledging the insufficient social welfare support
and unsatisfactory service-oriented government,” Tan added.
Tan said MCCC is rebranding its image by having more young members.
MCCC is turning into a vibrant Chamber of Commerce that serves the future

Tan Yew Sing, MCCC President (sixth from left) taking group
photo with MCCC National Council Members, Honorary
Presidents, Executive Advisors and Honorary Advisors during
Appreciation Night 2018.
and nurtures more youths and new entrepreneurs.
MCEC 2018 is going to be held in Nanjing in September this year. Tan
pointed out that many China Provincial Governments welcome Malaysian
entrepreneurs to come for business visits.
Apart from the above-mentioned conference, MCCC will also hold the
Malaysia International Inno-Tech Expo (MIIE) in November and co-organise
the Global Outstanding Chinese Forum in Malacca in July. The Forum is
expecting more than 100 entrepreneurs from other countries.

MCCC Actively Participate in 2018 MITI Day

T

he 2018 MITI Day, which officially took place on February 26, attracted a
total of 8,000 people and 60 organisations. Thirty companies provided
over 3,000 job opportunities to the public at the Expo.
It is worth mentioning that, in line with the development of the Internet era,
Malaysian Minister of International Trade and Industry, Dato’ Sri Mustapa bin
Mohamed, introduced a one-stop i-incentive website on the same day that
includes 121 incentive packages including tax exemption and soft loan services.
Those who are interested can visit https://incentives.mida.gov.my for more details.
Mustapa said Malaysia’s trade volume reached RM338.7 billion last year, with
exports increasing by RM157.8 billion (7.8%) over the previous year, led by exports
from tourism, business and telecommunications.
“The service industry is a major economic catalyst for our country, accounting
for 54.4% of our GDP last year and contributing as much as RM1.5 trillion with an
average growth rate of 6.2%.”
Mustapa hopes to see the industry grow by 5 to 5.5% this year and is confident that
it will account for 56% of GDP by 2020.

Small Talk: Ting Young Kang (right), Dato’ Simon Wong Yuan
Cheat and Dato’ Chin Yoke Choon, grasp the chance to talk to the
Minister of International Trade and Industry, Dato’ Sri Mustapa
bin Mohamed (left) to establish closer co-operation tie.

Zara’s Boutique Hotel KK Provides Employment Opportunities for Women

S

hirley Low, Chairman of the MCCC Women Entrepreneur Committee, and her committee
members recently paid a courtesy visit to the Sabah Women Entrepreneurs &
Professionals Association (SWEPA) to establish closer ties and create more programmes that will
benefit women entrepreneurs in the future.
When meeting with Eliza Goh, Managing Director of Zara’s Boutique Hotel KK, both sides exchanged
valuable opinions and ideas on the development of women entrepreneurs.
“Since we are all women, we understand women’s needs more. Therefore, we must have more plans to
help the development of women the future,” Eliza said.
MCCC Women Entrepreneur Committee was very pleased with the aforementioned hotel where it
provides employment opportunities for women.
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Alibaba Injects $2B Into Lazada

To Accelerate E-commerce In Southeast Asia
Alibaba Group Holding
Ltd. will inject a further
US$2 billion into
Southeast Asian online
shopping giant Lazada
to accelerate the
region’s e-commerce
development.

T

he deal will bring Alibaba’s total investment in
Lazada to US$4 billion. In 2016, Alibaba acquired a
controlling stake for approximately US$1 billion, and
last year it invested another US$1 billion to increase
its stake to 83%.
“The investment underscores Alibaba’s confidence
in the future success of Lazada’s business and the
growth prospect of the Southeast Asian market, a
region that is a key part of Alibaba’s global growth
strategy,” said Alibaba in a statement.
Lucy Peng, who currently serves as Lazada’s
chairwoman, will assume the additional role of chief
executive officer to drive Lazada’s growth strategies.
Lazada founder Max Bittner, who has served as CEO
since 2012, will take on the role of senior adviser
to Alibaba to “assist in the transition and future
international growth strategy”.
Launched in 2012 and headquartered in Singapore,
Lazada has a presence in Indonesia, Malaysia, the
Philippines, Thailand and Vietnam. The platform
now has over 145,000 local and international sellers,
as well as 3,000 brands. It also serves more than 560
million consumers throughout the region.
“With a young population, high mobile penetration
and just three percent of the region’s retail sales
currently conducted online, we feel very confident to
double down on Southeast Asia,” said Peng. “Lazada
is well-positioned for the next phase of development
and of Internet-enabled commerce in this region.”
With a population of 650 million people and a fast
adaptability to the internet, the region is seen to
hold immense potential for online retail businesses.
According to a report by Google and statements
from Singapore investment vehicle Temasek, the
region’s internet economy is slated to hit US$200
billion by 2025.
Last August, Alibaba led a US$1.1 billion investment
in one of Indonesia’s top three e-commerce firms,
PT Tokopedia. Earlier this month, Alibaba has also
backed a US$300 million funding round in Indian
online grocer BigBasket.
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Market ViewPoint
Chua Hak Bin, senior economist at Maybank Kim Eng
“Alibaba’s huge investment suggests that South-east Asia is becoming the next
battleground for global tech giants. Many local brick and mortar retail names do not
have the deep wallets or tech know-how to compete. Local players will have to find
their niche and partner the global tech titans to survive the coming onslaught.”
Anuj Jain, chief of startup builder Startup-O
”As global players including Alibaba, Sea Ltd, JD.com and Amazon increasingly
deepen their foray into South-east Asia, a region with “huge growth potential”. This
reiterates their might and strong intent to play hard in this region, which will intensify
the competition, ultimately benefit consumers, and hopefully stir up some merger
and acquisition activity in the e-commerce startup space.”
HyunWook Cho, CEO of homegrown player qoo10
“The region’s e-commerce sector is “still at its very early stage” compared with markets
such as China, Korea, Japan and the US where e-commerce penetration is over 15 per
cent, and therefore requires “a lot more investments” to expedite its growth.”
Matteo Sutto, chief marketing officer of price comparison site iPrice
”The key challenge is still to get more consumers to shop online. Investments in
e-commerce such as Alibaba’s could further increase the speed of innovation in
South-east Asia’s online retail space, making the e-commerce pie bigger for everyone.”
Alvin Ea, CEO of PSA-backed container haulage startup Haulio
”Alibaba’s investment will lead to greater volumes in the region’s e-commerce space,
which will engender more trade and activity for supporting industries such as
shipping and logistics. This can help bring talent into the logistics tech industry, as
we all attempt to tackle the many pains of this fragmented space.”
Paul Coutts, CEO of Alibaba-backed logistics company SingPost
“Any investment of this magnitude can only accelerate the growth of e-commerce
in Singapore and the region. We continue to focus on initiatives that unlock the
full potential of the e-commerce market that these investments create, to advance
SingPost’s transformation into a leading Postal and e-commerce logistics company.”

M alaysia-China Relations

Malaysia among fastest-growing exporters to

China on Alibaba’s cross-border platform
Malaysia was among the
fastest-growing exporters
to China on the crossborder platform of Alibaba,
Tmall Global, in 2017.

M

alaysia ranked seventh, according to the 2017 Tmall Global Annual
Consumers Report, after niche countries such as Greece, Chile,
Poland, Hungary, Spain, Brazil, Austria, Israel and Denmark measured by
year-on-year growth.
The biggest group of purchasers of imported products from these countries
were those born in the 1990s, accounting for nearly 50 per cent of the total
number of Tmall Global users and contributed nearly 40 per cent of total
sales.
“The three major motivations for this group to buy imported products

are trying new things, aspiring to own luxury items and aging anxiety.
“The most popular Malaysian product categories are food products, coffee
and mother and baby products such as baby strollers and prams,” it said.
Meanwhile, Tmall Global sustained its position as the largest B2C (businessto-consumer) e-commerce platform for imported products in China, with a
market share of 27.6 per cent in the fourth quarter of 2017.
There is still significant untapped potential in this sector, with the report
estimating annual growth of 20 per cent in transaction volume and a
market scale of 20 billion renminbi by 2019, the report said.

Malaysia hopes to attract

China tourists with similar culture
Malaysia is targeting tourists from China due to similar
cultures and cuisines between both countries, Tourism
and Culture Minister Datuk Seri Mohamed Nazri Abdul
Aziz said.

H

e said the main focus this year will be to draw as many tourists as possible
from China.

He said the main focus this year will be to draw as many tourists as possible
from China.
“As a medium-haul country with a global tourist range of 140 million people
making them the largest category of outbound tourists in the world, Malaysia
is an attractive destination for them,” he said, following the signing of a
memorandum of understanding between Seni Teknologi and KDU University
College.
“Aside from similar cultures, we have everything they could want. Beaches,
fresh air, mountains, good resorts, and the like. Our cuisines are also similar, with
durians like Musang King a big draw,” Nazri said.
Nazri expressed confidence this would help Malaysia compete with
neighbouring countries, which have been providing facilities to entice
Chinese tourists to their respective nations, in the coming two years.
“Many of our neighbours are also tourism-oriented who offer products and
services similar to ours, and have been providing facilities to entice more
Chinese tourists to their nations. So it will definitely have an impact,” he said.

Nazri said the main focus this year will be to draw as many
tourists as possible from China.
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Managing Legal Risks along the Belt and Road Initiative - Part 3:

How to Legally Enter into the
Direct Sales Market of
Malaysia and China

Leon Ren

A registered trainee lawyer at
Beijing Lawyers Association.
LL.B (CUPL), LL.M (CUHK)

T

he world without consumer is unrealistic. A consumer is not only a
salient backer to the industrialists but also the very backbone of the
economic structure of a country. There are many different options by which
goods and services are distributed to consumers. Among the options is
through a direct selling system. In this article, we will focus on the legal
analysis of direct sales market in Malaysia and China.

(1) Which laws and governmental agencies regulate
the direct sales industry in your jurisdiction?
Charlie Ng: In Malaysia, the direct sales market is principally governed
by the Direct Sales and Anti-Pyramid Scheme Act 1993 (“the Direct
Sales Act”) and its regulations which include Direct Sales (Schemes and
Conduct) Regulations 2001, Direct Sales Regulations 1993 and Direct Sales
Compounding of Offences Regulation 1993. The Direct Sales Division of the
Ministry of Domestic Trade, Co-operatives and Consumerism (MDTCC) is
the principal governmental agency that regulates the direct sales industry,
including application for new direct sales license, renewal of existing direct
sales license and acquisition of existing direct sales license.

Leon Ren:

Even after China became a member of the World Trade
Organization (WTO) on 11 December 2001, the direct sales industry was still
a grey area and being regarded as an illegal activity until the first concrete
legislation was released by the State Council in 2005. The legislation
consisted of two laws, namely the Regulation on Direct Sales Administration
《直销管理条例》(“the Direct Sales Regulation”) and the Anti Pyramid
Selling Regulation《禁止传销条例》. Ministry of Commerce (MOFCOM) and
State Administration for Industry and Commerce (SAIC) together with their
local counterparts are the principal governmental agencies that regulate
the direct sales industry in China.

(2) What is the legal definition of “direct sale” in your
jurisdiction?
Charlie Ng: Section 2 of the Direct Sales Act defines “direct sale” as a
door-to-door sale, a mail order sale or a sale through electronic transaction.
Pursuant to section 4(1) of the Direct Sales Act, failure to hold the requisite
licence to carry on any direct sales business may render the party concerned
to be guilty of an offence and shall, on conviction, be liable for a fine not
exceeding MYR1million (wherein it is a body corporate) or where it is not a
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A member of the Malaysian Bar.
LL.B (UKM), LL.M (Tsinghua University)

body corporate, partnership or society to a fine not exceeding MYR250,000
or to imprisonment for a term not exceeding 10 years or to both. It must be
further noted that where a person, being a director, manager, secretary or
other similar officer of a body corporate is found guilty of such offence, he
shall be liable to a fine not exceeding MYR250,000 or to imprisonment for a
term not exceeding 10 years or to both.

Leon Ren: Article 3 of the Direct Sales Regulation defines “direct sale” as
a type of business model, in which direct selling companies recruit doorto-door salesmen to sell products directly to ultimate consumers outside
the companies’ fixed places of business. Article 39 further stipulates that
carrying the direct sales business without approval will render the party
concerned to be subjected to a fine ranging RMB50,000 to RMB500,000 and
imprisonment depending on criminal liabilities.

(3) Is there any exemption from the direct sales laws
and regulations in your jurisdiction?
Charlie Ng: Under the Direct Sales (Exemption) Order 1993, individuals
who are in the course of trading, selling goods or services of a value of not
more than MYR50 per sale will be exempted from holding a valid licence
before carrying on direct sales business.

Leon Ren: There is no exemption from the Direct Sales Regulation. The
companies which engage in direct sales shall be approved by MOFCOM.

(4) What are the licensing criteria for application of a
new direct sales license in your jurisdiction?
Charlie Ng: For an entity to apply for a new direct sales licence, such
entity must at least have fulfilled the following key requirements:
(a) Have a paid-up capital as stipulated in the table below which is dictated
by the level of Bumiputera participation requirement at shareholders’
level as follows:

Multi-level marketers

Not 100%
Bumiputera
MYR1,500,000

100%
Bumiputera
MYR500,000

Single-level marketer
Mail order sales
Companies with foreign ownership

MYR500,000
MYR500,000
MYR5,000,000

MYR100,000
MYR100,000
-

Category

(b) The goods or services that are intended to be sold are approved by
MDTCC. There are certain conditions precedent for products classified
as food, cosmetic, healthcare or pharmaceutical products which must
be first satisfied before submitting the application of a new direct sales
licence. For instance, for healthcare and pharmaceutical products, a
registration must be made with Drug Control Authority (DCA) under
Ministry of Health before the products can be marketed.
(c) Have a marketing plan which is prescribed by the Direct Sales Act, i.e.
(I) multi-level marketing plan; (II) single level marketing plan; or (III) sales
through mail order.
(d) Have an approved price structure for the goods or services of which the
mark-up price must not exceed four (4) times of the cost price.

Leon Ren: Article 7 of the Direct Sales Regulation states that any entity
is applying to become a direct sales company shall meet the following
requirements: (a) In case of a local investor, it shall have sound business credit, and
has no records of serious illegal operation during the past five years
before filing the application. In case of a foreign investor, it shall have
undertaken direct selling business for at least three years outside China.
In special areas such as Shanghai Free Trade Zone, the restrictions to
foreign investor may be looser;
(b) Have paid-in registered capital not less than RMB80million;
(c) Deposit a sum of RMB20~100million as security deposit in the
designated bank as instructed by MOFCOM and SAIC; and
(d) Establish a system of information reporting and disclosure.

(5) Generally, what are the goods or services that can
and cannot be sold under a direct sales system in
your jurisdiction?
Charlie Ng: In determining whether a good or service can be sold
under a direct sales system, MDTCC will give priority to the goods which are
recognized and accredited locally and internationally in terms of quality and
safety of the goods. Some examples of recognized accreditations include
ISO90000, Malaysian Standard (SIRIM), GMP (Good manufacturing Practices),
halal label and others. MDTCC will also consider whether such product
possesses its own strength which makes it difficult to be marketed through
the normal sales system or a product which requires detailed explanation
from the sales person.
Products that are generally prohibited to be sold under a direct sales system
include insurance products, investment-based products (stocks, foreign
currency transaction, gold, including deposits taking) and real estate
property-based products and any other form of immovable products.

Leon Ren: According to a MOFCOM guidance, the products sold by the
direct sales company shall be manufactured by such direct sale company,
or its parent company or its subsidiary (parent or subsidiary shall be more
than 50% shareholding respectively). In addition, the products made by
third party contractor are not allowed to be sold under direct sales.
On March 13, 2016, MOFCOM issued an adjustment to the scope of products
that are allowed to be sold via means of direct sales. They are now restricted
to cosmetic products, cleaning products (personal hygiene products and
household cleaning supplies), health food products, healthcare equipment,
small kitchenware and hhousehold electronic appliances. As for goods that
are not to be sold via means of direct sales include restricted goods (i.e.
firearms, drugs etc.), perishable goods, bulk commodities, and goods of
which value is not easily discernible.

(6) Please provide a summary of trends and
developments of the direct sales industry in your
jurisdiction.
Charlie Ng: According to the World Federation of Direct Selling
Associations (WFDSA), global direct sales stood at US$182.6 billion in year
2016, an increment of 1.9% from US$179.2 billion in year 2015. In Malaysia,
direct sales industry is considered quite matured from a global perspective,
ranking ninth among the top 10 global direct selling markets. As at 31 March
2018, there have been approximately 1688 companies in total being granted
the direct sales licenses by the MDTCC. However, only approximately three
hundred (300) companies remain active in the industry such as Amway
(Malaysia) Sdn Bhd, Cosway (M) Sdn Bhd, CNI Enterprise (M) Sdn Bhd, Nu
Skin (Malaysia) Sdn Bhd, Perfect Pentagon Sdn Bhd, and Zhulian Marketing
(M) Sdn Bhd.

Leon Ren: China is also ranked in the top 10 global direct selling markets
by WFDSA due to its huge size of population which is also being seen as a
massive opportunity for international investors. In general, MOFCOM and
SAIC have remained slow to approve direct-sales license applications for
new entrants over the past few years. Some top direct sales companies
continue lobbing government for amending the law to allow “pyramid
scheme” or “multilevel marketing” within China, but failed to make impact.

(7) Are there any particular tips you would give to
investors who are seeking to entering into direct
sales market of your jurisdiction?
Charlie Ng: It is important for an entity to really understand the
difference between conducting a direct sales business and conducting
a pyramid scheme business in Malaysia. The former will still be permitted
provided that licensing criteria and obligations required by the Direct
Sales Act have been strictly complied with while while the latter is totally
prohibited and will be seen as a criminal offence if one were to do so.
Section 27B of the Direct Sales Act clearly prohibits any person to promote
or is caused to promote a pyramid scheme. Be careful how “commission”
payments are characterized. Calculating commission or rewards on the
number of new members recruited to participate in the further promotion
or sale of the scheme, is an apparent characteristic of a pyramid scheme.
Further, a mandatory purchase of goods, services or intangible property
or a minimum payment or sale requirement is imposed as a condition to
satisfy the eligibility or start-up requirement for participation or payment of
bonus or other benefits will also be treated as a pyramid scheme.

Leon Ren:

The Chinese authorities take same legal stand as Malaysia
where direct sales business is allowed if it were to operate in accordance
with the relevant laws and regulation while pyramid scheme is classified
as illegal due to its negative and unimaginable impact to individuals and
society at large. “Pyramid scheme” is defined in Article 2 of the Anti Pyramid
Selling Regulation as an act whereby an organizer or operator seeks for
unlawful interests, disturbs the economic order and affects the social
stability by recruiting persons, calculating and paying remunerations to
recruiters on the basis of the number of persons a recruiter has directly or
indirectly recruited or the sales performance, or asking the recruiters to pay
a certain fee for obtaining the qualification for participation

Conclusion:
Although direct sales industry presents companies with great potential, it
is vital for the companies to take efforts to fully understand the regulatory
environment before and when entering into. Companies that operate on
direct sales models must pay extra caution to the regulations prohibiting
pyramid scheme, and though they provide sales with transparency. On the
other hand, despite increased efforts by Malaysian and Chinese authorities
to take down illegal direct sales practice and pyramid schemes, they
continue to proliferate faster than the authorities can contain, moving
online and becoming smaller and more targeted on the affluent, poor
students, and the children of migrant workers. Therefore, pyramid sales are
always being described as spiritual opium.

Disclaimer: The content of this articles represents only the authors’ own point of view.
It is for reference only and does not constitute legal advice on any specific issues.
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The term “Bumiputera” is defined as (a) for Peninsular Malaysia, Malay
individual or aborigine as defined in Article 160 (2) of the Federal
Constitution; (b) for Sarawak, individual as defined in Article 161(6)
(a) of the Federal Constitution; (c) for Sabah, individual as defined in
Article 161(6)(b) of the Federal Constitution; or (d) for a group / mixtures
of individual(s), company(ies) or cooperative (s), local company or
institution where Bumiputera holds more than 50% of the voting rights
in the company or institution.

